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The Angriest City On Earth 

A brief history of Anaheim’s riots, protests and Grand Funk Railroad free-for-all 

BY GUSTAVO ARELLANO 


B y now, you’ve heard about the 
planned Feb. 27 rally by the 
Ku Klux Klan at Pearson Park 
in Anaheim that turned into 
a Klan beatdown (and if you haven’t, ya 
gotta follow us on Facebook and Twitter, 
kids!). Reporters have descended upon 
the city to figure out how such ugliness 
could afflict the Disney town—just as they 
did in 2012, when riots in that city made 
international headlines. 

See a pattern? More than any city 
in Orange County by far, Anaheim has 
attracted protests and violent actions just 
as Mission Viejo attracts MILFs. Even 
Huntington Beach’s fabled surf riots don’t 
come close to the surreal melees that pop 
up every couple of years, from concert 
free-for-alls to pro- and anti-segregation 
rallies to Disneyland everything. 

Why Anaheim? Easy: It’s a working- 
class town, one ready to voice its displea¬ 
sure when the times aren’t right, whether 
white or brown. It’s also OC’s crossroads, 
hosting the Anaheim Convention Center, 
Angel Stadium, Honda Center and the 
House of Mouse and intersected by the 
5, 91 and 57 freeways—great backdrops to 
chaos. Anyhoo, enjoy, and don’t act sur¬ 
prised when the next rampage happens; 
we warned you. 

1924: The Ku Klux Klan organized an ini¬ 
tiation ceremony attended by more than 
30,000 at what’s now Pearson Park; to this 
day, it remains one of the largest KKK ral¬ 
lies in American history. A 30-foot cross 
was lit, and biplanes flew above, lighted 
from underneath so they appeared as 
crosses floating in the sky. 

1936: Two hundred Mexican women 
gathered in orange groves on the corner of 
what’s now Helena and Santa Ana streets 
to convince naranjeros to drop their 
shears and strike. Twenty Anaheim police 
officers confronted the mujeres, but they 
refused to disperse. At some point, there 
was an altercation, and 29-year-old Pla¬ 
centia resident Virginia Torres bit the arm 
of Anaheim police officer Roger Sher¬ 
man. Police arrested Torres, along with 
30-year-old Epifania Marquez, who tried 
to yank a strikebreaker—a scab—from a 
truck by grabbing onto his suspenders. 
Thus began the Citrus War, one of the 
most brutally suppressed yet little-chroni¬ 
cled strikes in Southern California history. 
1947: Labor organizer Emilio Martinez 
and others gather at Pearson Park to pro¬ 
test the park’s policy of allowing Mexicans 
into just one portion of the park and for¬ 
bidding Mexicans from swimming in the 
pool except on the day before it would be 
drained. “They were putting us in a cor¬ 


ner of [Pearson] Park, in a wire-enclosed 
corral,” Martinez remembered in a 1989 
interview. “Like animals, like beasts... 
like cows to the corral.” As for the pool, 
Martinez said, “The only people who 
went into that dirty water were people 
without shame.” 

Martinez and others challenged the 
segregation by walking into the white 
section of Pearson Park. Rudolph Boy- 
sen—Anaheim’s park superintendent at 
the time and the originator of the boysen- 
berry—approached him and asked what 
business Martinez had there. “I’m taking 
care of the Mexicans because you’re run¬ 
ning them out with sticks in your hand 
like animals,” Martinez replied. Boysen 
had him arrested on the spot. A lawsuit 
eventually desegregated the park. 

1961 : A rally is held at Glover Stadium 
in La Palma Park by the Orange County 
School of Anti-Communism, a red-baiting 
machine whose members included Walter 
Knott and the Reverend Robert A. Schul¬ 
ler and whose paranoia set the stage for 
our modern-day conservatism. The group 
convinced the county’s school districts 
to bus more than 7,000 high-schoolers 
to Glover, so they could hear speech after 
speech about the evils of communism 
disguised as liberalism. Students there 
would grow up and intend to vote for 
Donald Trump. 

1970: More than 10,000 fans cram into 
the Anaheim Convention Center to hear 
Grand Funk Railroad. About 500 people 
are left outside and begin throwing rocks 
and bottles at more than 300 police offi¬ 
cers. At least 50 arrests were made while 
the center’s windows were smashed; 
Grand Funk Railroad played on. 

Also that year, more than 300 yippies 
descend on Disneyland to celebrate the 
International Yippie Pow-Wow. They do a 
smoke-in at Tom Sawyer Island and begin 
to sing Country Joe and the Fish’s “Fuck 
Cheer” on Main Street, only to be drowned 
out by 700 Disneyland guests singing “God 
Bless America.” Soon after, the yippies 
attempt to snake dance, at which point 
park officers told them to leave. “We’re 
going to the Bank of America,” a yippie 
yelled. Disneyland officials tire of them 
and unleash more than 100 riot officers 
who had been waiting all day for this and 
push them out of the park, where 300 
additional cops wait to bash their heads in. 
1978: Police interrupt a picnic at Little 
People’s Park after reports of gunshots. 
The officers start roughing up attendees, 
people begin throwing rocks at them, and 
the police respond by beating people up 
and invading their homes. The Little Peo¬ 
ple’s Park Riot, as it would be called, leads 



to years of investigations and a report by 
the Orange County grand jury that found 
excessive force. 

1984: Striking Disneyland workers defy 
a court order to stay away from the park. 
The 150 people are followed by security 
guards, who keep reciting the court order. 
Leaders for five Disneyland unions and an 
AFL-CIO official march up to the ticket 
windows; they’re arrested. 

1991 : Students stage a walkout at Savanna 
High School after the principal decides to 
phase out the school’s use of the Confederate 
flag (the school’s teams are named the Reb¬ 
els). One of the organizers tells the Orange 
County Register that the school’s Black Stu¬ 
dent Union “gripe [s] about little things.” The 
flag remains up through the 1990s. 

2001 : Anti-immigrant activists protest 
outside City Hall to whine about how 
the police department planned to accept 
Mexican matricula consular cards as a 
form of identification. They are met by 
counterprotesters; hilarity ensues. Both 
of those groups are, in turn, protested 
against by a third group of activists across 
the street demanding peace. Among other 
highlights that day: an African-American 
pastor going around and asking women if 
they had ever slept with a Mexican; he’d 
go on to mistake me for an Asian and call 
me “Jap” and “Flip.” 

2003: Police and fire officials raid legendary 
Latin nightclub JC Fandango during a con¬ 
cert by Mexican ska sensations Inspector. 
They say the venue is over its legal capacity. 


ERIC HOOD 

Water bottles and other debris meet 
owner Javier Castellanos when he appears 
onstage to declare the show over. Rockeros 
who wanted refunds then loitered outside 
JC Fandango despite police orders to leave. 
Some began the immortal rockero chant 
“cu-le-ro” (“asshole”). After that got tire¬ 
some, they modified the words—but not 
the tone—of the chant to include “puer-co” 
(“pig”), “ di-ne-ro ” (“money”), “des-ma-dre” 
and—bizarrely—“/Si, sepuede!” The Orange 
County Register suggests Castellanos might 
spend six months in prison for breaking 
the law; he never serves a day. 

2008: More than 1,000 people march in 
support of Disneyland hotel workers, 
eventually occupying the intersection of 
Katella Avenue and Harbor Boulevard. 
About 28 people are arrested, many 
dressed as Disney characters. A picture of 
Mickey Mouse being dragged off in hand¬ 
cuffs goes viral. 

2012: After two consecutive nights of offi¬ 
cer-involved shootings, more than 1,000 
people descend upon City Hall for a City 
Council meeting. When not enough people 
can get in, protesters clash with police in a 
riot that spreads across downtown. At one 
point during the uprising, Disneyland’s 
fireworks erupt in the sky—the greatest 
moment in Orange County history. 

GARELLANO@OCWEEKLY.COM 

READ MORE ^ONLINE 

WWW.OCWEEKLY.COM/NEWS 
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iask a mexicanl» 



DEAR MEXICAN: Why 
must gringos insist on 
changing my preferred 
name of "Rose" during 
introductions to "Rosa" 


or "Rosita" or "Rosarita"? 


When I respond with, "No, my name is Rose," 
you would think I had committed a crime 
against my heritage to deny what can only be 
an assumption on their part. 

Nicknames , Nicknames Everywhere 


DEAR POCHA : See, most Mexicans usually suf¬ 
fer the other way: Gabachos Anglicize their muy 
mexicano names to English nicknames, in the 
way Manifest Destiny taught them. In fact, that 
used to be the de facto law of the land until about 
the past decade—that's why you see old Chica- 
nos going by Connie and Art, even though their 
birth names are Consuelo and Arturo. You must 
be one of those veteranas, given you said Rose 
is your "preferred name," suggesting its not 
your actual nombre. But instead of calling you a 
vendida for siding with English against Spanish 
or even Nahuatl (why notXochitl—"flower" in 
the language of the Aztecs?), I respect your deci¬ 
sion—names are personal things, so we should 
respect people's choices. Unless you're Donald 
Trump, of course, who should only be called 
pinche pendejo gabacho cagaleche. 


DEAR MEXICAN: How come Mexicans don't 
like negative space? I was thinking about this 
important question on Saturday, while star¬ 
ing into a huge bowl of menudo at Delicious 
Mexican Foods to Go on Fort Boulevard in 
El Paso. It was stuffed with tripe and pozole 
and greasy red sauce, and then I threw in 
chopped onions and cilantro and dried chile 
peppers and salsa verde and whatever that 
green dried herb is, and then I squeezed a 
half of lemon on top of the concoction. The 
nice lady also gave me two buttered bolillos 


» GUSTAVO ARELLANO 

hot from the oven, a glass of water and a cup 
of coffee. There was no space left on the table 
for anything except hunger. 

I began to eat. The menudo was glorious. 

But in the midst of my reverie, the menudo 
got me thinking about Diego Rivera and the 
Aztec calendar and Pancho Villa, for Gods 
sake—even Frida Kahlo. If any of them saw 
even a little bit of negative space, they would 
fill it with paint or blood or prophecy about 
the end of the world. It was like they wanted 
to answer every question there is to ask. Then 
Japan popped into my head. The Japanese 
love negative space—like miso soup and 
strange little sushi on a big platter and Zen and 
haiku and inked scrolls showing some monk 
sitting on a stone dwarfed by the totally empty 
void. Lucky for me, I remembered you. Am I 
right? Do Mexicans have a thing against nega¬ 
tive space? Maybe Mexican culture is an anti¬ 
dote for Japanese culture and vice versa, and 
what we need now is an antidote to gringo 
culture. And why is it I can like Mexico and 
Japan at the same time? Am I crazy or what? 

Chuco Bobby 

DEAR GABACHO: You are absolutely right—we 
despise negative space. Gabachossee a mani¬ 
cured lawn; Mexicans see a place to park a car. 
Gabachos silently mourn during a funeral; Mexi¬ 
cans hire a tamborazo. Gabachos stand respect¬ 
fully apart while in line; Mexicans get so close 
to you they're nearly pito to culo. It explains our 
love for murals and poofy quinceahera dresses 
and fruit salads with chili powder. Why do we fill 
up negative space? Because life was meant to 
be lived crossing borders—DUH. 


ASK THE MEXICAN 

at themexican@askamexican.net, 
be his fan on Facebook, follow him 
on Twitter, or ask him a video question 
at youtube.com/askamexicano! 


Hey You! 

» ANONYMOUS 

Five-Dollar 
Tantrum 

I was the brown guy wait¬ 
ing in line with my partner 
at the IKEA cafeteria. You 
were the middle-aged 
white woman with a sensi¬ 
ble sweater and a designer 
handbag. As the line formed in a strange way, you failed to realize we were there before you. 
When you and your husband proceeded to lecture me, two different women in front of us 
explained the situation. You then slammed down your tray behind us and started to shake in 
anger until a second cash register was opened. Maybe you're used to getting your way, but 
your rude, entitled ass is worth much less than a plate of $5 Swedish meatballs. 


HEY, YOU! Send anonymous thanks, confessions or accusations—changing or deleting the 
names of the guilty and innocent—to "Hey, You!" c/o OC Weekly, ,3941 S. Bristol St., Ste. 39, 
Santa Ana, CA 92704, or email us at letters@ocweekly.com. 
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Study participants will receive study related exams, lab tests 
and study medication at no charge. Compensation is available. 
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TOM GORE VINEYARDS 2014 

CALIFORNIA CHARDONNAY 
$11.95 [271360] 

This wine is a ripper and the highlight 
of our recent monthly search (our seemingly 
eternal quest to find incredible wines at great 
prices that we can stand behind and say: this 
is the kind of stuff Hi-Time is about, this is why 
we believe you will be rewarded when you en¬ 
ter our shop). 

The nose is loaded with tropical fruits, 
pineapple and plantain, with a touch of but¬ 
terscotch, light brown spices and a splash of 
fresh well water. The palate is multi-faceted 
with great acidity and crispness buoyed by a 
viscous mouthfeel, all while beautiful flavors 
dance on the tongue: pear, white peach, ap¬ 
ples and more sweet brown spices that lead 
to a resounding finish of fruit and 
finesse. Incredible bang-for-the- 
buck and one of the best California 
white wines we have ever seen at 
this price point. 



250 OGLE STREET - COSTA MESA, CA 040.050.8463 - HITIMEWINE.NET 
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n 1952 or 1954 (depending on who’s telling the 
tale), Bert Grimm bought a business located at 22 
Chestnut Place in Long Beach, on the corner of 
Chestnut and Ocean Boulevard. The small square 
space on the bottom of an apartment complex built in 
1921 stood at the heart of the Pike, the legendary stretch 
of amusement-park rides, novelty shops, restaurants and 
seaside frivolity that drew in all of Southern California. 

But the Oregon-born Grimm wasn’t there for those 
niceties. A middle-aged man with dark hair and tattoos up 
and down his arms, Grimm had just moved to Long Beach 
from St. Louis, where he had established himself as the 
best ink slinger in the Midwest. But business had dried 
up, so Grimm did what generations of Americans passing 
through the Gateway to the West had done before. 

When the Navy docked their ships mere stumbling 
distance from the Pike, the strip transformed from main- 


BY JOSH CHE5LER 

stream fun zone to a tattoo paradise. Its parlors stayed 
open around the clock to make sure the seamen boister¬ 
ously waiting in lines that stretched down the block got 
the pieces they wanted, often sacrificing hygiene and 
safety as they cranked out as many eagles, anchors, hearts 
and daggers as possible. Already, the Pike boasted one of 
the world’s first formal tattoo studios (opening in the back 
of a photo shop in 1927, the same space Grimm had just 
bought), and it would occasionally host some of the indus¬ 
try’s first legends, pioneers such as Lee Roy Minugh and 
Owen Jensen and his wife, “Dainty Dotty,” a 600-pound 
fat lady at the circus when she wasn’t tattooing. 

But then Grimm arrived, carrying with him an ency¬ 
clopedia’s worth of designs. As much a businessman as a 
tattooer, Grimm soon owned a handful of other shops on 
and around the Pike. Many of the country’s top tattooers 
moved their businesses to Grimm’s kingdom rather than 


shop-hopping in various cities, creating the first major 
tattooing scene in the United States. Through here, tat¬ 
tooing made its first forays into the mainstream while 
maintaining its working-class, countercultural roots. 
From Sailor Jerry’s disciples to the godfathers of black- 
and-gray, nearly every tattoo design and style traces its 
heritage to Bert Grimm’s World Famous Tattoo Studio, 
created, practiced and perfected by a coaching tree that 
extends to the stars and youngsters of the present day. 

“I think it’s had more impact on the styles of tattoo¬ 
ing and where they come from than anything,” says Phil 
Sims, who worked at Bert Grimm’s from about 1972 until 
1980. “You had all of these styles coming together there 
for the first time, and people would build on it. It was like 
a factory of tattoos. The saying is What the West Coast 
originates, the East Coast imitates.’ All of the style and 
influence came out of California.” 
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Burt Grimm Tattooed Here 

» FROM PAGE 11 


The Pike is no longer there, knocked 
down and redeveloped over the past 20 
years, now home to pricy apartments and 
trendy retail. Nor is Bert Grimm’s, which 
closed in 2002. But 22 Chestnut Place is 
still open for business as the 1600 Pennsyl¬ 
vania Avenue of the tattoo world. 

It’s now called Outer Limits Tattoo 
and Museum, run by Kari Barba, who 
bought the place in 2002 with partners. 
The rough-and-tumble boys’ club of the 
past is long gone, and Barba’s shop has 
moved beyond Grimm’s American tra¬ 
ditional designs, the simple, bright, bold 
style that dominated America for decades. 
But as the nautical theme and half-empty 
drum of Vaseline (which hasn’t been used 
since Barba purchased the space) in the 
museum attest, Barba understands the 
importance of the location. 

“I try to always remind people of where 
they are,” she says. “A lot of young tattoo 
artists don’t know the history and tradi¬ 
tion, so I have to teach them about that 
history and to recognize where they work. 
They need to keep those traditions going.” 

ick Walters leans back in his 
black chair. He’s sitting inside 
his shop—appropriately named 
Rick Walters’ World Famous 
Tattoo Parlor—just off Pacific Coast 
Highway in Sunset Beach. On the walls 
are ancient flash sheets and designs from 
some of the biggest names from the Pike 
era: Bob Shaw, nephew of Grimm and 
the owner of Bert Grimm’s once Grimm 
retired in 1970; Dave Gibson, who took 
his skills from the Pike to help grow San 
Diego’s tattoo scene; and handfuls of oth¬ 
ers, including a tattooer known only as 
Snickers, who was also a major player in 
the 1970s punk scene. Even more impres¬ 
sive is Walters’ tattoo of Hot Stuff the 
Little Devil on his left shoulder, done by 
Owen Jensen himself; most artists are just 
thrilled to have one of the legendary tat- 
tooer’s signature machine models. 

One of the few still-tattooing shop own¬ 
ers older than 70, Walters himself is a part 
of the art form’s history. He already had 


13 years of professional experience before 
heading to Bert Grimm’s around 1977, 
where he’d spend the next 25 years, right 
up until that shop finally closed. 


COURTESY TIM HENDRICKS 

“I was tattooing at a shop out in Gar¬ 
dena, but I’d go down to the Pike in my 
time off just to learn shit,” Walters says. 
“I’d been tattooing for a while, but I knew 
that was the place. I’d just go and hang 
out and get tattooed so I could learn from 
it. That’s when I got tattooed by Bob 
Shaw, Owen Jensen, Hong Kong Tom—all 
those guys.” 

By then, Grimm had already retired 
and moved back to his hometown just 
outside of Portland. But his legacy was 
secure. Born Feb. 8,1900, Grimm’s tat¬ 
tooing skills or vision weren’t quite as 
influential as those of Jensen or Norman 
“Sailor Jerry” Collins, but his impact was 
just as big. Long before he had relocated 
to the Pike, Grimm was known for intro¬ 
ducing himself as “the world-famous Bert 
Grimm” or “the greatest tattoo artist in 
the world.” It was that kind of business 
savvy and self-promotion that helped the 
World War I veteran make tattooing a 
respected profession, as well as pave the 




way for today’s celebrity inksters. 

Trying to separate fact from fiction in 
Grimm’s biography is difficult. He’d tell 
people he began tattooing when he was 
12, learning from his dad and uncle, before 
relocating from Portland to the Midwest 
sometime in the following 15 years for 
reasons known only to him. He married 
Julia Lechlin in 1931, who took photos 
of Grimm practicing his craft when she 
wasn’t tattooing gals in the backrooms 
herself. Just three years later, Grimm hit 
the mainstream, with a lengthy profile in 
the St. Louis Post-Dispatch that said he 
“gives his customers anything they ask for, 
but maintains that his drawings are art 
with a capital A.” 

Grimm drifted across the Midwest and 
the West Coast, with stints in Hawaii and 
even China, attracting reporters every¬ 
where he went and repeating his stories. 
In 1961, for instance, the Post-Dispatch 
reported that Grimm had tattooed “the 
names of 90 burlesque queens” on the 
forearm of a war plant worker, putting 
another lady on “every time [the worker] 
met a new one.” And wherever he set up 
shop, Grimm never tired of embellishing 
his self-created myth. 

“About three-quarters into the tat¬ 
too, Bert would pause, stick a toothpick 
in his mouth, pull on his suspenders, 
and announce, And now for my famous 
10-minute speech,”’ wrote Don Deaton, 
himself a famous Pike artist. “He would 
then tell of how he had started tattoo¬ 
ing professionally in Chicago early in 
1916. During his long career, he told his 
mesmerized customers, he had tattooed 
Bonnie and Clyde, Pretty Boy Floyd, 
and numerous others of the underworld 
nobility who passed through St. Louis, 
the city where Bert worked the longest. 

All through his little monologue, he kept 
repeating, T am the greatest. I am the 
greatest. I am the greatest tattoo artist in 
the world.’ Bert continued to present him¬ 
self and weave his spell until people were 
coming hundreds of miles to Long Beach 
to get their work from the greatest.” 

When Grimm retired, he sold the busi¬ 
ness to his nephew and protege. Born in 
1926, Shaw had both of his arms sleeved 













ent. The process itself took more effort. 
Using acetate stencils to transfer a draw¬ 
ing from paper to skin meant having 
to carefully sketch everything by hand 
rather than using Photoshop, scanners, 
copy machines and Thermofax machines. 
Bump a stencil mid-tattoo, and you’d find 
yourself with a black smudge where the 
design used to be. 

“The problem now is that there are a lot 
of tattooers, but not tattoo artists,” Sims 
says. “It’s not that they don’t have artistic 
skills; it’s that they’re blowing things up 
off Google rather than drawing it three or 
four times. If you go into some places now 
and want a custom tattoo, they won’t do it 
without a reference photo.” 

Walters arrived as the Pike’s scene was 
declining. Violence, drugs and prostitu¬ 
tion had replaced much of the sparkle of 
the first half of the 20th century. Jensen 
was stabbed to death in his own shop on 
July 5,1976, for $30. As Sims—who now 
lives in Tucson and tattoos “usually once 
or twice a year,” when he feels like it— 
recalls, Bert Grimm’s had become a great 
shop in a terrible location. 

“I loved working at Bert Grimm’s so 
much I wish I’d never gone,” Sims says. 
“There was plenty of work, plenty of 
money, plenty of art, plenty of pussy—who 
wouldn’t want to work there? But the 
Pike, it was really shitty. It was just a mess 
of drugs and people trying to steal from 
you. I wasn’t into drugs, so I left.” 

Following Shaw’s death in 1993, Bert 
Grimm’s was left to his wife, Wanda. 
When she passed away in 2002, Grimm’s 
fell to their three sons, two of them tat¬ 
tooers. Unfortunately, the Shaw boys had 
already moved to Texas to open their 
own shops, so they decided to close their 
inheritance and sell Bert Grimm’s to the 
highest bidder. The city of Long Beach 
had long closed the Pike, bulldozing the 
other tattoo shops and amusement-park 
rides. By the time Bert Grimm’s closed for 
the final time in 2002, it was the last origi¬ 
nal piece standing. 

Many tattooers dreamt of buying Bert 
Grimm’s, but none had the hundreds of 
thousands of dollars necessary to buy and 

safety concerns that made things differ- 


BARBA:THE CURRENT CAPTAIN 
OF 22 CHESTNUT PLACE 
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PHIL SIMS (CENTER) AND 
THE FELLAS' 


COURTESY PHIL SIMS 

by Grimm at 16. He began tattooing the 
year before that at Grimm’s St. Louis shop, 
eventually getting a job in San Antonio 
and perfecting his work. 

Shaw came to Long Beach in the early 
1960s and went on take over many of 
Grimm’s shops with his also-famous 
tattoo-business partner, known as Colo¬ 
nel Todd. Grimm and Shaw lorded over a 
different era. No health codes or govern¬ 
ing boards existed to tell artists or shop 
managers what they should and shouldn’t 
do. Tattooers used the same equipment 
to illustrate one sailor after the next. The 
same water buckets and sponges were 
used to wipe off each raw patch until the 
bucket contained more blood than water. 
Gloves and sterilization weren’t even 
considered yet, and the only breaks in a 
tattooer’s day were when a needle became 
too sharp after too many uses and began 
ripping the flesh off a client. 

“On Navy paydays, you’d be tattooing 
all day,” Walters says. “It was busier than 
shit. You were tattooing one guy after 
another, and nobody was worried about 
it because everyone tattooing there was 
making enough money to drive Corvettes 
and Harleys.” 

But it wasn’t just a lack of health and 
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Burt Grimm Tattooed Here 

» FROM PAGE 13 


rehabilitate the place. Rumors began to 
circulate that it would be turned into a 
legal office, sold to an accountant, or even 
become a dentistry. 

That’s when Barba stepped up. The 
Minnesota native and one of tattooing’s 
female pioneers first visited Bert Grimm’s 
in 1980. It was the kind of gritty place that 
inspired Barba to move to Southern Cali¬ 
fornia and start her own business in Ana¬ 
heim in 1983. By the time Bert Grimm’s 
shut down, Barba had expanded her Outer 
Limits empire to include locations in 
Costa Mesa and Orange, but she lived in 
Long Beach, not too far from the Pike. 

“A lot of people don’t know that Rick 
Walters asked me to take it over,” Barba 
says. A brief negotiation and nearly half- 
a-million dollars later, 22 Chestnut Place 
was hers. “I got a lot of shit, and people 
were all pissed off because it was a boys’ 
town over here. It was a bunch of guys 
doing what guys do when there are no 
girls around, and then I took it over.” 

The city forced her to update the 
plumbing, flooring and other problem¬ 
atic areas to meet code. Even after Barba 
refurbished everything, she still had to 
battle with the city for years before they 
finally allowed her to open in 2006. 

“No matter what I tried with the city, 
they would turn it down,” Barba recalls. 
“Anything I had for my future is right 


here on this floor. I sold my house and 
everything I had to get the shop done, and 
every time we did something, something 
else would break.” 

Once Outer Limits opened, Barba was 
finally able to focus on the art form she 
has loved since she began her career in 
1979. Even back then, her style wasn’t 
much like what went on in Grimm’s shop 
and most parlors around the country. 
While others were focused on repeating 
the traditional tattoos of yesteryear, Barba 
couldn’t understand why so few artists 
were putting any level of detail into their 
work. She developed an artistic style of 
realism that has won her several awards 
over the decades and is still easily identifi¬ 


able today. And she openly admits part of 
her success goes back to Grimm. 

“Bert Grimm, Rick Walters and all of 
those who came before us in this world- 
famous location on 22 Chestnut Place left 
us a fabulous legacy and a grand founda¬ 
tion and background to work from and 
learn from,” Barba says. “They are the 
forefathers, and we are the students who 
hope to stand up to everything they have 
taught us.” 

early every tattoo artist in South¬ 
ern California with more than 
a decade’s worth of experience 
has a story about Bert Grimm’s. 
“I didn’t know what Bert Grimm’s 


was when I walked into Bert Grimm’s,” 
says Classic Tattoo owner Tim Hen¬ 
dricks, nationally known thanks to NY 
Ink and Miami Ink. “I was friends with 
[Walters’] daughter, and I was just doing 
homemade tattoos. She talked to her dad 
and got him to sell me a machine, and 
then she just gave me a piece of paper 
with the address on it. It was one of my 
first experiences walking into a real tat¬ 
too shop, and Rick was standing behind 
the counter with a hat on saying, ‘Yes, it 
hurts’ and a huge beard stained yellow 
from cigarette smoke. 

“He said, Are you Tim? Are you that kid 
my daughter was telling me about?”’ Hen¬ 
dricks continues. “I said, 'Yes, sir’ because 
I was minding my Ps and Qs. He asked if I 
knew how to use a professional machine, 
and when I said, 'No, sir,’ he grabbed my 
arm, dipped the machine in water, and 
wrote my name freehand on my hand.” 

Lucky Bastard of Fine Tattoo Work, 
currently Orange’s top option for Japanese 
bodysuits and other big pieces, received 
one of his first tattoo machines from Bert 
Grimm’s three decades ago. Paper Crane 
Studio’s Chelsea Jane used to go to barbe¬ 
cues and other social events on the Pike 
with her dad when she was just a little 
kid, and now she’s one of Long Beach’s top 
young tattooers. Another modern icon, 
Gold Rush Tattoo in Costa Mesa’s Lindsey 
Carmichael, went to check out the Pike 
before he began tattooing; would hang out 
around Bert Grimm’s during his off days 
when he started in the ’90s. 




Meniere's Disease 

Do you or someone you know suffer 
from vertigo, dizziness, nausea, hearing 
loss or ringing of the ears? 


The Meniere's disease 
research study is evaluating 
the safety and effectiveness 
of an investigational 
drug for Meniere's disease. 
Study volunteers will be 
monitored closely by their 
study doctor. 



Study volunteers must: 

• Be between the ages of 18 and 85 

• Be diagnosed with unilateral (one 
ear only) Meniere’s disease 

• Have documented hearing loss 
Other criteria apply 
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For more information and to see if you may qualify, call 
888-205-5801 or visit 
www.OtonomyResearch.com today! 
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COURTESY JEREMIAH BARBA 


And then there’s Kari’s son. Jeremiah 
Barba now primarily tattoos out of his 
private Conclave Art Studio, located steps 
away from Walters’ shop, but he spent 
plenty of time learning from his mom 
at Outer Limits’ Orange spot. Jeremiah 
became a part of his mother’s team in the 
fight to open the Long Beach location 
and began tattooing at the shop roughly 
a year after it opened. Walters welcomed 
Jeremiah to the brotherhood, inking an 
anchor on Jeremiah’s finger, a tradition 
for shop workers at 22 Chestnut Place 
that dates back to Grimm himself; instead 
of Jeremiah’s actual start date, Walters 
inked the date Kari bought the shop. 

It’s artists like Jeremiah who will have 
to keep Grimm’s legacy alive. The younger 
Barba’s dark realism is something Grimm 
and Jensen never would’ve dreamed 
possible, but that kind of innovation and 
progress in tattooing is what keeps the 
Pike relevant. 

“Everybody knows about the Pike 
because they know it was the start of a 
huge movement,” Jeremiah says. “It made 
tattooing way more popular, and it was 
where different styles of tattoos started 
to get crazier and crazier—even if a lot of 


them started with just traditional.” 

ari Barba leans over a small 
crack between the tiles in the 
back half of Outer Limits in 
Long Beach. 

“See how this one is newer than the 
others?” Barba asks. “This is where they 
had to dig up the sewer line. All the way 
from here out into the middle of the street. 
We came in one morning, and there was 
sewage almost up to the top [of the crev¬ 
ice] the whole way down and all over the 
shop. It took months to get that smell out.” 

Regardless of the name painted on the 
windows, the shop is still full of stories: a 
Mexican construction worker who used 
his skill of communicating with the dead to 
get a ghost to leave his crew alone. A mys¬ 
terious locked safe found inside the walls 
in the corner of a room; Walters swears it’s 
empty, but Barba has never dared to open 
it. An eerie memorial mural of a cartoon¬ 
like man with an “RIP” above a spot that 
looks as though it’d been dug up. 

But the biggest piece of history in the 
shop isn’t available to the wandering pub¬ 
lic. Locked inside Barba’s private office is 
a 10-foot-long window, one of the original 
from back when it was Bert Grimm’s World 
Famous Tattoo Studio. In addition to the 
old name of the shop, it features a handful 
of traditional hearts and similar designs. 

“Sometimes, I’ll have a client who 
bumps the stand while I’m tattooing them 
and sends it flying into the window,” Barba 
says. “Every time that happens, it scares 
me. I had a client who’s an actress and into 
collecting antiques offer me $25,000 for 
it, but I turned her down. I guess if I ever 
need the money, I’ll call her up.” 

The story of 22 Chestnut Place contin¬ 
ues. Money comes and goes, but the his¬ 
torical and sentimental value of the place 
is damn near priceless. 

“There was a magic in that shop, 
but I think there could be another Bert 
Grimm’s,” Sims says. “If somebody with 
the right imagination and the right this 
and the right that did it, it could happen. 

It could definitely happen, but I don’t 
think it will for a long time.” 
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[SHOWS] 

Anchors Aweigh! 

Fred Hall Boat Show 

Last month, boat-magazine magnate Dun¬ 
can McIntosh bought OC Weekly, freeing 
us to write about what we really want. And 
what would that be? Boats! No, seriously, 
we want to one day make enough money 
through this infernal rag to buy at least a 
dinghy or maybe a yawl. And a great place 
to see what’s on the market is the Fred Hall 
Show, California’s largest boat show, as 
well as the largest consumer sportfishing 
show in the country. With more than 1,000 
booths, more than 400 seminars and dem¬ 
onstrations, and hundreds of “international 
outdoor-travel destination exhibits,” this 
show will please the Admiral Nelsons and 
Gilligans of the world. And for us swab¬ 
bers? We can dream, can’t we? 

Fred Hall Boat Show at Long Beach Con¬ 
vention Center, 300 E. Ocean Blvd., Long 
Beach, (562) 436-3636; www.fredhall.com. 

1 p.m. $16; seniors and retired vets (with 
ID), $15; children 15 and younger, free. 
-GUSTAVO ARELLANO 


[FILM] 

We're Freakin' Out 

El Topo 

Legendary often describes anything people 
are still into, and the 1970 acid Western sur¬ 
realist allegory El Topo by Chilean cult-film 
director Alejandro Jodorowsky might not 
only fit that description, but also help us to 
understand that period. Surreal, satirical, 
funny and violent, the film features as its 
hero a scary, black-clad avenger on a horse. 
That animal is the only thing not subject 
to transformation, assassination, rebirth or 
other LSD/mysticism-inspired weirdness in 
this trippy parable embracing nearly every 
religious trope. Visually irresistible as a car 
crash but—as is its hippie contemporary, 
Zabriskie Point—pretty silly, too. Perfect as 
the inaugural screening in the new series 
Friday Night Freakouts at the Frida, the film 
is 125 minutes and starts late, in case you 
need time to let your drugs kick in, man. 

El Topo at the Frida Cinema, 305 E. 
Fourth St., Santa Ana, (714) 285-9422; 
thefridacinema.org. 11 p.m.; also March 25. 
$8-$10. -ANDREWTONKOVICH 


[CONCERT] 


FREE AS A BYRD 

David Crosby 

You could forgive David Crosby if, at this 
stage in his career, he disappeared from 
the public eye to rest on the laurels of his 
industrious catalog.Yet the iconic front 
man of the Byrds and Crosby, Stills and 
Nash (and sometimes Young) has had 
somewhat of a resurgence in the past 
few years. His latest album, 2014’s Croz, 
was his first in nearly 20 years and was 
met with positive reviews proving he 
hadn’t lost his songwriting touch. With 
new bands emerging and channeling 
the laid-back, Laurel Canyon folk sound 
he helped pioneer, Crosby’s influence 
remains important and is a big reason 
why he’s one of the few musicians to be 
inducted into the Rock and Roll Hall of 
Fame twice. 

David Crosby at Segerstrom Center, 
600Town Center Dr., Costa Mesa, 

(714) 556-2787; www.scfta.org. 8 p.m. 
$39-$69. -DANIEL KOHN 


[FESTIVALS] 

Spooks A-Poppin'! 

Spook Show 

Nothing ushers in spring like a day sur¬ 
rounded by Halloween-loving cosplayers 
and giddy ghouls, so get your Carnival/ 
Freak Show garb on (preferred, but not 
required) and go to La Mirada for a cel¬ 
ebration of All Hallow’s Eve enthusiasts. 
Vendors feature swag and art related to the 
dark side, and tombful tunes are provided 
by Haunted Garage, the Rhythm Coffin 
and D J Skum, among others. Munch on 
treats from Morbid Cupcakes & Confec¬ 
tions and Black Magic Cakery while pick¬ 
ing up trinkets and talismans from Bearded 
Lady Vintage, Horrific Homes and Gar¬ 
dens, Kreepsville 666, and a host of other 
macabre merchants. Dust off that bloody 
clown suit and kitty kart on over because 
Halloween is still only about 240 days in 
the offing. 

Fourth Annual Spook Show at Hallow¬ 
een Club, 14447 Firestone Blvd., La Mirada, 
(714) 367-0859; www.halloweenclub.com. 
Noon. Free. -SR DAVIES 









BEACH BODIES ARE MADE IN THE WINTER 

LET US HELP YOU REACH YOUR WEIGHT LOSS GOALS! 
INTRODUCTORY OFFER! 

*New patients only. Includes Consultation & Body 
Composition Analysis, FDA Approved Appetite 
Suppressants, Fat Burners, Phentermine, Water | 

Pills & FREE LIPOTROPIC INJECTION w/B-12 

Only valid with this ad, cannot be combined with other offers. Expires 3/10/16 


$ 19.95 


SHED EVEN AZO/?E WEIGHT! 

LIPO-DEIM \ 

HCG INJECTIONS MAX 

ONLY$9 PER SHOT FAST ACTING 


FAT-BURNING INJECTION 


PLUS B12 SHOT 


LOCATIONS NOW IN OC & BEVERLY HILLS 
OC WEIGHT LOSS & ANTI AGING CENTER 

3140 Red Hill Ave, Suite 150, Costa Mesa 

714.544.8678 •YoungerLook.com 



fcr 


A NEW RV & CAMPING EXPERIENCE 








MAN SKTJtANCF 


6 it SftttT 


GET 20* OFF YOUR 
RESERVATION WITH 


OCWEEKLY 


COUPON CODE Valid Through March 15, 20"A 


fybnu JhcciptU* fawn/atoml 


April 14-18 April 21-25 April 28-May 2 


@welcometobasecomp 
hello@welcometobaiecomp.com 
760-848 4165 



17 


CONTENTS THE COUNTY FEATURE FOOD FILM CULTURE MUSIC CLASSIFIEDS MARCH 04-10, 2016 





































































sun/03/06 


if) 


O 

u 


>- 


D 

O 

u 


LU 

I 


q: 

D 


I 

i 

■ 

f 

i 

_ 

Q 


O 

O 


cr 

D 


D 

U 


U 

in 

D 


(/) 

Q 

LU 


in 

in 

< 

_i 

u 


vO 

O 

(N 

o 

i 

sj- 

o 

I 

u 

cr 

< 


| 

r 

r 

! 

_ 

18 


[CONCERT] 

Stay Plurnt! 

Flosstradamus 

Illinois-bred DJ duo Flosstradamus return 
for a two-night party at the Observatory. 
They helped to pioneer the trap sound 
in the EDM world with their hypnotic, 
amped-up club bangers infusing trance, 
rap, hip-hop and house, opening wide the 
niche genre to the mainstream. And let’s 
not forget the time they set up their own 


guerrilla Wifi network PLURNTNET 
to release the track "Hdygrlz Anthm” 
at 2014’s SXSW festival, which widely 
spread the mission of their music (Peace, 
Love, Unity, Respect and getting turnt). 
Flosstradamus continue to experiment 
and influence modern rap and EDM, so 
don’t miss this opportunity to catch ’em 
at their peak. 

Flosstradamus at the Observatory, 3503 
S. Harbor Blvd., Santa Ana, (714) 957-0600; 
www.observatoryoc.com. 8 p.m. $50.18+. 
-AIMEE MURILLO 


[THEATER] 

Pee Per View! 

Urinetown 

When a severe drought depletes most of a 
community’s water supply, a corrupt gov¬ 
ernment begins monitoring the people’s 
urination—it has to be done at a public 
toilet, and it’s gonna cost you. Peeing on the 
street will get you arrested, never to be seen 
again. Although this sounds like the stuff of 
a futuristic California nightmare, it’s actually 



SMOKEY ROBINSON mari9 


SEE WEBSITE FOR 
FULL LINEUP 


OLIVIA NEWTON-JOHN MAR 26 

LOS LONELY BOYS 
& LOS LOBOS apr i 

IL VOLO APR 2 

GLADYS KNIGHT APR 9 ^ 

PEPE AGUILAR 

APR 22 4fl 


STARTING 

AT 


(PER NIGHT) 


SNOWBIRD 

PACKAGE 


■ $20 GIFT CARD ■ $45 RESTAURANT CREDIT 

■ $20 FREE PLAY OFFER 

■ 1 PM GUARANTEED 
CHECKOUT 


18-HOLE CHAMPIONSHIP 
GOLF COURSE 


40 TABLE GAMES 


2,000 OF THE HOTTEST SLOTS 


250-ROOM HOTEL 


SIX RESTAURANTS 


0UU.0^/.Z940 ■ www.FantasySpringsResort.com 
In the Palm Springs Valley ■ 90-min Drive from Orange County 


IMPROV 


Hotel prices are per night plus resort fee. Snowbird Package valid Mon. - Thurs. through 4/30/16. 
Blackout dates may apply. Management reserves the right to cancel or modify promotions at any time. 


the backstory to Urinetown , a bizarre comic 
musical that originally debuted in 2001 and 
is now onstage at the Gem Theater in Gar¬ 
den Grove. Bobby Strong and Hope Cladwell 
(both characters were on New York Theatre 
Monthly’s list of "The 100 Greatest Roles in 
Musical Theatre”) take on the system and 
start a pee-for-ffee uprising, rallying the 
poor and demanding unrestricted relief. Do 
they save the town? Eh, not really. 

Urinetown at the Gem Theater, 12852 
Main St., Garden Grove, (714) 287-1697; 
dcmsproductions.com. 2 p.m. Through 
March 13. $20. -ERIN DEWITT 

mon/03/07 


[CONCERT] 

Stayin' Solo 

One Man Metal Fest 

You’d think the darkly ambient, caustic 
sounds of metal music would require the 
musicianship of more than one player—but 
think again! For tonight’s Metal Mondays 
installment at the Doll Hut, you’ll witness not 
one, but FIVE solo metal performers defy¬ 
ing the adage "no man’s an island” in their 
own musical projects. Featuring Swartwoud, 
Through These Gates, XDead-HabibX, 
Dying Messiah and Diclonius, this One 
Man Metal Fest brings the most exceptional 
multi-instrumentalists to reap their own 
thrash, death, black, doom-metal material. 

One Man Metal Fest at the Doll Hut, 107 
S. Adams Ave., Anaheim, (562) 277-0075; 
www.facebook.com/worldfamousdh. 

7 p.m. Free. 21+. -AIMEE MURILLO 

tue/03/08 


[ART] 

Back in Time 

'City Life, Los Angeles' 

The commercial metropolis and capital of 
the film industry as we know it was begin¬ 
ning to take form as a multicultural and 
artistic hub during the late 1920s through 
the 1930s. This is the Los Angeles depicted 
in Laguna Art Museum’s "City Life, Los 
Angeles: 1930 to 1950s” exhibit, showcasing 
the work of various artists during the city’s 
progressive boom. Together, artists including 
Lee Blair, John Haley, Phil Dike and Retta 
Scott developed the American Scene style 
through their portraits of daily life, urban 
modernity, the jazz age, nightlife and other 
facets of a period in the midst of a depression. 

"City Life, Los Angeles: 1930s to 1950s” 
at Laguna Art Museum, 307 Cliff Dr., 
Laguna Beach, (949) 494-8971; 
lagunaartmuseum.org. 11 a.m. Through 
May 30. $5-$7. -AIMEE MURILLO 







wed/03/09 


[COMEDY] 



LADY DYNAMITE 

Maria Bamford 



Sure, I can tell you MARIA BAMFORD IS 
THE BESTITHE BEST! But luckily, I can get 
Stephen Colbert to back me up. "I hope I 
don't embarrass you when I say you are 
my favorite comedian on planet Earth," he 
told her recently, moments before describ¬ 
ing her (with love) as that "deeply troubled 
person with the extraordinary voices." And 
yes, Maria is very open about her mental 
health, with jokes that must make so 
many people feel less alone in the world. 

The moments when she obviously and 
suddenly submerges completely into one 
of her deftly voiced characters are just 
pure joy. I think of her as an exiled Star 
Trek alien timidly seeking meaning out¬ 
side a Wetzel's Pretzels in a Midwest mall 
almost every day for some reason—and I 
always somehow feel better about every¬ 
thing else when I do. 

Maria Bamford at Irvine Improv, 527 
Spectrum Center Dr., Irvine, (949) 854-5455; 
irvine.improv.com. $25.18+. -CHRIS ZIEGLER 

[THEATER] 

Woy-Out! 

Woyzeck 

Georg Buchner’s 19th-century play about 
a military soldier undergoing scientific 
experiments to support the mother of his 
child was originally 
unfinished because 

of the author’s death £SMOREi» 
in 1837, but that O ONLINE 
didn’t stop it from OCWEEKLY.COM 
being published in 

1879—although it was heavily reworked 
and edited. What remains is a story with 
a tragic outcome, which could be seen as 
commentary on the effects of poverty, the 
military and human exploitation on the 
psyche. Heavy stuff, eh? Woyzeck has been 
adapted numerous times, once by Ingmar 
Bergman in 1969 and on film by Werner 
Herzog in 1979; and while you won’t get 
the pleasure of hearing Herzog’s mea¬ 
sured analysis, this stage version put on by 
Andrew Borba at Claire Trevor Theatre 
tonight is good, too. 

Woyzeck at Claire Trevor Theatre at UC 
Irvine, 4002 Mesa Rd., Irvine, (949) 824- 
2787; www.arts.uci.edu. 7:30 p.m. Through 
March 13. $11-$15. — AIMEE MURILLO 



thu/03/10 

[NIGHTLIFE] 

Slop Drop and Roll 

The Slop Stomp 

The new monthly dance party at Long 
Beach’s Alex’s Bar known as the Slop 
Stomp is nothing if not 
devoted to that forgot¬ 
ten, almost-obscure idea 
of rock & roll as a sleazy, 
campy alternative to the 
spunky and polished 
mainstream. So do your¬ 
self a favor and walk on 
the wild side, enjoying 
the all-vinyl sets by sea¬ 
soned D Js Telegram Sam 
(who also holds it down 
at the monthly Cretin 
Hop in Echo Park), Mas¬ 
ter Droog and Polyester (who both used 
to spin the Is and 2s at Proof Bar’s Project 
Wednesdays). With classic 1960s garage, 
Iggy and the Stooges, MC5, Bowie, Lemmy, 
Lux and Ivy, and whatever else they have in 
store, it’s only rock & roll, but we like it. 

The Slop Stomp at Alex’s Bar, 2913 E. 
Anaheim St., Long Beach, (562) 434-8292; 
www.alexsbar.com. 9:30 p.m. Free. 21+. 
-AIMEE MURILLO 

[ART] 

Feliz Cumpleanos 

'MOLAA at Twenty' 


THIS CODE 

TODOWNLOADTHEFREE 

OCWEEKLY 

IPHONE/ANDROIDAPP 

FOR MORE EVENTSOR VISIT 

ocweeklv.com 


ALEJANDRO OTERO 
DELTA SOLAR, 1979 



To celebrate its 20th anniversary, the 
Museum of Latin American Art in Long 
Beach offers the comprehensive exhibi¬ 
tion “MOLAA at Twenty: 1996-2016.” 
The only museum in the United States 
dedicated to modem and contempo¬ 
rary Latin American art traces its his¬ 
tory starting with late museum founder 
Dr. Robert Gumbiner’s personal collec¬ 
tion. The exhibit encompasses the past 
two decades of collecting and is curated 
to show the museum’s depth with 
Mexican, contemporary Cuban and 
modern masters of art, featuring works 
by Rufino Tamayo, Patssi Valdez and 
Rodolfo Morales. All that and MOLAA’s 
not even old enough to drink yet! 

“MOLAA at Twenty: 1996-2016” at 
the Museum of Latin American Art, 
628 Alamitos Ave., Long Beach, 

(562) 437-1689; www.molaa.org. 

11 a.m. Through Jan. 1,2017. $10. 
-GABRIEL SAN ROMAN 



THE COACH HOUSE 

www. thecoachhouse. com 


TICKETS and DINNER RESERVATIONS: 949-496-8930 


4/28^ 

AUCIE MEYERS 
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SINBAD 
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[the dan band 
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DANAHFUCHS 


LOU CRAMM 




ELEPHANT 

REVIVAL 


3/5 

THE DAN BAND 

3/6 

HAPA 

3/9 

DANA FUCHS 

3/10 

Solo acoustic performance 

by CITIZEN COPE 

3/11 

ZEPPELIN USA 

3/12 

LOS RIOS ROCK 

SCHOOL 

3/13 

LOS RIOS ROCK 

SCHOOL 

3/16 

RUSTY ANDERSON 
AFTERNOON 

3/17 

THE FENIANS 

3/18 

THE ENGLISH BEAT 

3/19 

BEATLES vs STONES 

- A MUSICAL SHOOTOUT 

UFO 

3/20 

3/25 

REVEREND HORTON 

HEAT / Unknown Hinson / 

* 

Cadillac Tramps 

3/26 

LOU GRAMM “THE 

VOICE OF FOREIGNER” 

3/30 

ELEPHANT REVIVAL / 

Mandolin Orange 

4/1 

SUPER DIAMOND 

4/2 

HONK | 

4/3 

MIKE PETERS 

(The Alarm) 

4/8 

DSB (Journey Tribute) 

4/9 

CINDERELLA’S TOM 

P 

KEIFER 

4/10 

LINDI ORTEGA 

4/15 

THE TUBES < 1 

4/16 

Y&T 

4/17 

ROD PIAZZA 

& The Mighty Flyers 

4/22 

AL STEWART 

4/23 

ROGER CLYNE AND 

THE PEACEMAKERS 

4/28 

AUGIE MEYERS 

4/30 

MICK ADAMS & THE 
STONES 

5/1 

THE SMITHEREENS 

! 5/5 

i 

CRYSTAL 

BOWERSOX 

! 5/7 

OC’S FUNNIEST 

\t 

HOUSEWIVES 

5/8 

TOMMY EMMANUEL 
JAVIER COLON 

5/11 

5/12 

ANDY MCKEE - 

The Next Chapter Tour 



5/1 

THE 

SMITHEREENS 



IJAVIER C0LON| 



LOSLoVlELY BOYS 



6/3 

JONNYLANG 


f • %v . 

7 / 2 * 

[fVTHE^r 

YARDBIRDS 



UPCOMINfe SHOWS 


5/13 

5/14 

5/21 

5/22 

5/25 

6/2 

6/3 

6/10 

6/11 

6/16 


IRON BUTTERFLY 6/19 
VENICE 6/22 

WHICH ONE’S PINK? 
STRUNZ & FARAH 7/8 
LOS LONELY BOYS 7/17 
LEON RUSSELL 7/23 
JONNY LANG 8/6 

JUSTIN HAYWARD 9/16 
QUEEN NATION 9/17 
ISRAEL 10/29 

VIBRATIONS 


AL Dl MEOLA 
DONAVON 
FRANKENREITER 
CASH’D OUT 
VONDA SHEPARD 
THE YARDBIRDS 
DESPERADO 
RICHARD CHEESE 
DICK DALE 
OINGO BOINGO 
DANCE PARTY 


866.468.3399 33157 Camino Capistrano \ San Juan Capistrano 
Like Us on facebook.com/coachhouseconcerthall \ follow us on Twitter @coach_house 
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food »reviews listings 


Morning People 

Go to What a Dish Cafe in Dana Point for excellent Benedicts and gigantic Bloody Marys 

BY EDWIN GOEI 



I ’ve yet to try dinner at What a Dish 
Cafe in Dana Point, but not from a 
lack of trying. One Sunday evening, I 
made the long trek from central OC. 
I thought that if we arrived at least half 
an hour prior to the 10 p.m. closing time 
advertised on their website, I’d be able to 
get in before last call. But alas, the restau¬ 
rant was already dark, the doors locked. 

I called the next morning and found out 
that it’s only open until 8 p.m. Thursdays 
through Sundays. The rest of the week, 
the restaurant is closed by 5 p.m. 

Later, I told the friend who recom¬ 
mended the place about my failed dinner 
attempt. He said he’d never thought of 
the restaurant as serving anything other 
than brunch. Now, I’m not so sure anyone 
actually goes to What a Dish Cafe for din¬ 
ner. Judging by the crowds I saw the two 
times I visited during the morning hours, 

I think everyone was of the same mindset 
as my friend. People dug into omelets 
and sipped Bloody Marys from 32-ounce 
mason jars that might as well be jugs. 
Every seat was taken. 

Those who weren’t there to eat break¬ 
fast were flipping through an album of 
wedding cakes, since What a Dish Cafe 
is also an event caterer called It’s All 
About the Cake. As proof that the place 
does double duty, stickers from the Knot 
website were displayed as prominently on 
its window as the ones from Yelp. It also 
probably helps the catering side of the 
business that the cafe resembles some¬ 
thing you’d see in Martha Stewart Living. 

But as far as I’m concerned, What a 
Dish Cafe is all about the benedicts, espe¬ 
cially the one titled the East Coast, which 
has crab cakes in it. If I were served its 
components separately, each would still 
stand up on its own. The crab cakes were 
perfectly pan-seared and absent of any 
filler, the cooked asparagus spears were 
crisp and verdant, the poached eggs bled 
yolk-y lava, and the hollandaise didn’t 
overpower. But most important, the Eng¬ 
lish muffin seemed to have been griddled 
to a browned crust in the same way that 
In-N-Out does its buns. 

There were roasted fingerling potatoes 
on the plate as well, but since they tasted 
more steamed than roasted, they became 
background noise to the contrasting tex¬ 
tures and flavors of that divine Benedict. 

I should probably tell you that you’re 
going to encounter these potatoes no mat¬ 
ter what you order here. Virtually every 
dish includes them, even if it doesn’t say 
so on the menu. I didn’t expect anything 
to come with the huevos rancheros, but 
there they were, peeking out from under¬ 
neath two discs of the lightly fried corn 


tortillas that sandwiched the black beans. 

Frankly, the huevos rancheros could’ve 
done without the potatoes. It was already 
struggling—the draping of salsa couldn’t 
quite assert itself over the richness of the 
sour cream, cheese and fried egg. But 
then, maybe the mildness was by design. 
This is Dana Point, after all, and I’m not 
sure a salsa that registers even a blip on 
the Scoville scale would go over so well 
here at 9 in the morning. 

Where the potatoes worked best was as 
a side to the El Capitan omelet, a flotilla of 
fluffy egg embedded with onions, toma¬ 
toes, cilantro and jalapenos, with tender 
shreds of beef short rib folded between 
the curds. One dish that didn’t come with 
potatoes was the brioche French toast. But 
you should probably skip it since the best 
part of the dish were the two shiny Aid- 
ells brand chicken sausages that came as 
a side—and you can order those separately. 

I’ve also yet to see very many people 
ordering the sandwiches or the pastas 
here, but the Jordo Gordo—a slider 


DUSTIN AMES 

with a dense grass-fed beef patty, a slice 
of Ortega chile, bacon and pepperjack 
cheese—was surprisingly satisfying. The 
next time I go, it’ll be for the fresh-baked 
muffins. The strawberry seems the most 
popular. I saw the couple next to us share 
one and immediately realize they prob¬ 
ably should’ve ordered two when they got 
down to the last crumb. 

I’ll also return for What a Dish’s 
exceedingly cordial wait staff. The hostess 
actually remembered us from the week 
prior. And on our last visit, our server gave 
our pooch a complimentary dog biscuit, 
even though the restaurant actually sells 
them for $2.50 apiece. It’s obvious these 
folks are morning people; so why did I 
even bother trying to catch them at night? 


WHAT A DISH CAFE 
24921 Dana Point Harbor Dr., Ste. B100, Dana 
Point, (949) 276-4884; www.whatadishoc. 
com. Open Mon.-Wed., 9 a.m.-5 p.m.;Thurs.- 
Sun., 9 a.m.-8 p.m. Brunch for two, $30-$40, 
food only. Beer and wine. 


HOLElrilhEWALL 

» GUSTAVO ARELLANO 

Bring On 
the Brazilians 


BRAZIL CALI GRILL 

3701 S. Harbor Blvd., Ste. E, 
Santa Ana, (714) 504-6693; 
www.facebook.com/BrazilCaliGrill. 

Mt 1II f elcome to our third day of busi- 
V V ness!" exclaimed the server 
as a quizzical older man entered Brazil 
Cali Grill in Santa Ana. The restaurant 
was so new that the bottles of Tabasco 
on the tables still had their plastic seals. 
Trays for the buffet line gleamed; the 
chalkboard remained unsullied by era¬ 
sures of specials past. And the crowds 
were sparse, mostly made up of drones 
from nearby offices who didn't want to 
brave the lines at nearby Tommy Pas¬ 
trami or Musubiya Balls and Burgers 
But the workers at Brazil Cali Grill 
beamed. They aren't just proud of having 
opened their doors; they know the future 
is theirs. The past decade has brought 
thousands of Brazilians to OC, drawn by 
our surf and MMA industries, yet few 
Brazilian restaurants exist, nearly all of 
them either burying eaters in meat or 
drowning them in agai shakes. This res¬ 
taurant wants to split the difference. Brazil 
Cali does offer a small-scale churrascaria, 
offering different cuts of meat every day of 
the week, from turgid, glistening linguiga 
to a fabulous picanha with fat layers that 
make each bite a luscious second of life. 

But the chefs are also aiming for some¬ 
thing bigger. Brazil Cali is a buffet, but 
trays change depending on the daily Bra¬ 
zilian special. Some days, it can be a cod 
casserole, salty and tomato-y and perfect; 
other days bring beef Stroganoff, a Bra¬ 
zilian obsession I've never completely 
understood but is fabulous here, all about 
the creaminess and its fabulous meat. A 
chicken slathered in a mango sauce was 
just okay; far better is the daily feijoada, 
the deep beef-and-bean stew you should 
throw on top of the white rice, the better 
for each grain to soak up. And for bread? 
Pao de queijo, chewy cheese bread. 

The final bill can get a bit pricy, since 
everything at the buffet is sold by the 
pound (there's a couple of standalone 
dishes, but the kinks still need ironing out). 
But Brazil Cali already has the essentials to 
succeed. Go now for a meat fest, but give it 
time to grow and introduce more regional 
Brazilian dishes, a fabulous cuisine we still 
don't know enough about — puxa\ 

GARELLANO@OCWEEKLY.COM 
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The OG Heavenly Hen 


Rotisserie chicken at Zankou 



I ’ve written about 
Zankou Chicken’s 
rotisserie chicken 
before. There was a 
time I binged on it, eating 
there week after week, 
consuming bird after bird, 
smearing that toum (garlic 
paste) on every surface that 
was edible. When I went 
back recently, I realized 
how much I’ve missed it. 

It’s rotisserie chicken done 
to perfection. If you’ve not 
had Zankou and have thus 
far associated rotisserie 
chicken with Costco, you 
need to come and reset 
that definition. 

The chicken at Zankou 
is cooked in literal stages, 
twirling on a multitiered 
oven, gradually moved up a level as time 
progresses. And because of this, each 
chicken is basted with the dripping juices 
of the chickens turning above it. Once the 
fowl has reached the top, the skin is fully 
rendered so that it’s wafer-thin and flaky 
unlike anything you’ve ever peeled off a 
roasted bird. It’s so wispy, so crispy, so 
intense from the fusing of the spices baked 
into it that my eyes rolled to the back of 
my head as I tasted it. And then I dug 
into the hen full-bore, tearing off fistfuls 
of juicy meat, laying down pieces of the 


EatthisNow 

» EDWIN GOEI 

skin, slathering the garlic paste as though 
it were cake frosting as I assembled my 
wrap from a toasted round of pita bread. 

Oh, Zankou chicken, is it any wonder 
Beck has sung your praises? 


ZANKOU CHICKEN 
2424 W. Ball Rd., Anaheim, (714) 229-2060; 

zankouchicken.com. 


Drink dftheWeek 

» EDWIN GOEI 

Popping Blood Orange 
Boba Martini at Din Tai Fung 


T here are currently four Din Tai Fungs in 
California. Only two have liquor licenses, 
and one of them is the Din Tai Fung at South 
Coast Plaza, which is also the only one in 
Orange County. Apart from the option of hav¬ 
ing something alcoholic as a chaserto your 
juicy pork dumplings, the liquor license means 
South Coast Plaza's Din Tai Fung actually has 
a bar. And this is good because the bar is like 
the single rider line at Space Mountain. When 
the wait for a table goes north of an hour, 
beeline it there for the next open barstool. 
Everything you can order in the dining room 
can be ordered from the bar; plus, you can 
watch an actual bartender mix the seven 
specialty cocktails the restaurant offers. 

But if you're going to order one, it should 
be the Popping Blood Orange Boba Martini— 



EDWIN GOEI 

equal parts James Bond and Jackie Chan. 

THE DRINK 

It's a particularly strong drink, with Ketel 
One Oranje, Solerno Liqueur and lemonade 
shaken so vigorously the surface glistens 
with fine ice crystals. Then the boba goes in 
as well as one of those giant neon-colored 
boba straws. While a good cocktail, you prob¬ 
ably won't ever catch Agent 007 sipping this 
drink, even if Din Tai Fung sponsors the next 
film. Not even Daniel Craig can make sucking 
up boba from a martini glass look cool. 


DIN TAI FUNG 

3333 Bristol St., Costa Mesa, (714) 549- 
3388; dintaifungusa.com. 


PIKE RESTAURANT 8 BAR 


HF1NGSY? 


WE’VE GOT 
YOU COVERED. 




ITH CHEF PROFILES. RESTAURANT REVIEWS. 
EVENTS & FOOD TREND NEWS. OC WEEKLY IS 
YOUR HELPFUL MENU PLANNER. FOR THOSE MOMENTS 
WHEN THE HANGRY STRIKES. 

SIGN Ur NBLU TB GRIN F1CCE55! 

OCWEEKLY.COM/SIGNUP WEEKLY 



PIKElONGBEACH.COM 

1836 F 4IHST (OFF CHERRY} 10NG IFKK 


P ike Restaurant & Bar is a neighborhood 
meeting place for locals and out-of-towners alike, 
conveniently located on 4th St. Retro Row in Long 
Beach, CA. We serve a full menu ‘til midnight, 7 days 
a week and feature the best microbrews in the US. 





Every year, readers are given the chance to curate our 
annual Artopia event. Out of 30 nominees chosen by OC 
Weekly, readers vote on their top 10 favorite artists! Sumit 
your work by March 23rd, and be one of the lucky winners 
featured at Artopia 2016! 


m For artwork! 

tfmct \ampleA, and infxA to 


• # 


r^mcb\amyil^aMuifat(A 
€ MARKETING@OCWEEKLY.COM 
BY MARCH 23,2016 

30 FINALISTS ate announced, OH 4/5/16 

VOTIN G 4/5-4/24 * 

WIN N E R S aA& anmujicecL 4/2 6 
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film» 


reviews screenings 



_ KANSAS BOWLING 

Rock & Roll Film School 


Kansas Bowling’s B.C. Butcher is a slashing good time 

BY AIMEE MURILLO 


S ome of the most famous direc¬ 
tors didn’t helm a major project 
until after film school, but Kan¬ 
sas Bowling didn’t even wait for 
college. At 17, she directed her first feature 
film, B.C. Butcher. Her exuberant work 
owes much of its aesthetic and style to the 
B-movies of yesteryear, taking inspiration 
from 1960s Herschell Gordon Lewis films, 
Russ Meyer, Roger C orman, Frankie and 
Annette’s beach-party comedies, girl-gang 
flicks, even the Ramones vehicle Rock ’n’ 
Roll High School. 

Entranced by the campy cinema of 
decades past, it’s a no-brainer Bowling 
would pursue filmmaking. “It’s kind of 
[like] the appeal with the Ramones,” she 
says, “where these people who don’t 
really know how to play instruments form 
a band, and then everyone’s like, ‘I can do 
that,’ and that started punk. It’s almost 
like that with cinema—it’s 'punk cin¬ 
ema’—where these people have no money, 
barely a script, and they go out and make 
a movie, and people love it, and I’m like, 'I 
can do that.’” 

According to Bowling, she and friend 
Kenzie Givens came up with the concept 
and script for B.C. Butcher when Bowl¬ 
ing was 15. The slasher horror/comedy 
revolves around a pack of prehistoric 


cavewomen in the year 1 Million B.C., 
yet there’s rock bands, valley-girl accents 
and trippy, psychedelic dream sequences. 
Tribe member Dina is held for trial by 
leader Neandra for committing the grav¬ 
est of girl-code violations: stealing her 
caveman. On Neandra’s orders, the other 
cavewomen brutally kill, mutilate and 
leave Dina to rot; later, titular neander¬ 
thal beast B.C. Butcher comes across her 
dismembered corpse, falls in love at first 
sight, and sets out to avenge her by strik¬ 
ing down her executioners one by one in 
typical crazed-slasher fashion. 

Expect all the self-aware, so-good-it’s- 
bad movie trademarks: the scant budget, 
raised by Bowling through crowdfunding 
and waiting tables; exaggerated, over-the- 
top acting and hilarious deliveries of catty 
bon mots (“You filthy fossil-licker!” was 
especially golden); filmed in inexpensive 
locales (her father’s spacious back yard in 
Topanga Canyon); and, of course, plenty 
of fake blood and gore. 

Bowling shot the entire feature on 16 
mm film, in keeping with the tradition of 
her celluloid heroes. The cast includes 
1990s actor and O. J. Simpson trial witness 
Kato Kaelin as philandering lover Rex; 
television actor/director Kadeem Hardi¬ 
son as the narrator; legendary Los Angeles 


punk-rock D J Rodney Bingenheimer, 
who appears as himself to introduce the 
Ugly Kids for a musical interlude. No sass 
was given to Bowling from the seasoned 
actors at all, the director says. “Everything 
[about the production] was fun. And 
everyone was really nice and really profes¬ 
sional. Even though I was a kid making a 
movie, they all took me seriously.” 

Bowling reached out to Troma Enter¬ 
tainment co-founder Lloyd Kaufman to 
release her film. Known for schlocky cult 
classics such as The Toxic Avenger, Class 
ofNuke’em High, Redneck Zombies and 
Surf Nazis Must Die, Troma lists Bowling 
as its youngest director. She was also the 
first inductee of the company’s new Troma 
Institute for Gifted Youth, which aims to 
foster young independent filmmakers. 

Now 19, Bowling is enjoying the atten¬ 
tion for B.C. Butcher and working on 
other projects. She reached out to Scot 
Gordon, who helps to run the monthly 
Long Beach screening series Shitty Movie 
Night, which, since 2015, has shown B- to 
Z-grade movies to live audiences at Que 
Sera. Gordon, an encyclopedia of bad cin¬ 
ema himself, includes notorious stinkers 
as well as local films, animation, student- 
made fare and homemade projects—really, 
anything made under the banner of 


DIY that encompasses a real passion for 
moviemaking. Gordon arranged a special 
screening party for Bowling’s Troma- 
certified feature at rock bar/pizza parlor 
DiPiazza’s in Long Beach. 

In addition to the film, the night prom¬ 
ises a Q&A with the cast and crew, includ¬ 
ing Bowling herself; drink and pizza spe¬ 
cials; live music from Sit Kitty Sit, Brenda 
Casrey & the Awe, and Mr. Crumb; and 
local film trailers (typical at many Shitty 
Movie Nights). 

So for you cinematic dreamers hoping 
to get your own project off the ground, 
maybe take a lesson from this spunky 
young director—or, better yet, come out 
and glean some moxie from Bowling 
in person. B.C. Butcher will be played 
through limited release before screening 
exclusively via Troma’s online video-on- 
demand streaming service, TromaNow. 

AMURILLO@OCWEEKLY.COM 


B.C. BUTCHER 
screens at DiPiazza's Restaurant, 
5025 E. Pacific Coast Hwy., Long Beach; 
www.facebook.com/smnlongbeach. 
Thurs., March 10. Music, 7 p.m. $5; 
screening, 9:30 p.m. Free. 18+. 
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OPENING 

THE BOY AND THE BEAST Mamoru 
Hosoda's The Boy and the Beast works with 
many common anime tropes but doesn't 
find anything new to say about them. On 
the streets of Shibuya, 9-year-old runaway 
Ren (Aoi Miyazaki) discovers a portal to 
a world populated by anthropomorphic 
animals. There, he grows up in an uneasy 
apprenticeship with the gruff, bear-like 
Kumatetsu (K ji Yakusho) before returning 
to the human world. In its exploration of an 
intersection between human and animal 
realms, The Boy and the Beast echoes 
Hosoda's masterpiece Wolf Children, and 
the adult Ren being a ringer for that film's 
Wolfman probably isn't a coincidence. But 
where the lushly emotional Wolf Children 
dealt with girly things—a mother's relation¬ 
ship with her difficult children, a teenage girl 
finding her path— The Boy and the Beast 
has lots of grunting and sword-fights and 
general manliness. It's well-made, and the 
scenes in urban Shibuya are particularly 
lovely, but there are glaring story holes 
even by anime standards: A major plot 
thread requires that the beasts befooled 
into believing that Ren's fellow human child 
Ichir hiko (Haru Kuroki) is indeed an animal 
because he wears a long plush animal hat. 
It's an adorable hat, to be sure, but just 
because they're beasts doesn't mean they 
should be quite that dumb. (PG-13) Sherilyn 
Connelly. Century Huntington Beach andXD, 
Huntington Beach. 

LONDON HAS FALLEN The first, worst, 
and most profitable of competing presi¬ 
dential-assault thrillers from 2013, Olympus 
Has Fallen treated a terrorist attack on 
1600 Pennsylvania Avenue with the utmost 
seriousness, like a scenario that had been 
gamed out on Fox News. In essence, it was 
another" Die Hard in a [blank]" shoot-'em- 
up, but because it was about totally plausi¬ 
ble matters of national security, the only fun 
it offered was whatever one-liners Gerard 
Butler squeezed out. At the time, it felt like 
a Bush Administration relic that had slipped 
into Obama's second term, a chest-thump¬ 
ing affirmation of American might against 
all threats foreign and domestic. And yet 
here is London Has Fallen, which moves 
the action to a monument-rich European 
capital but is otherwise the same generic, 
po-faced bore as the original. To a score 
flooded with choral wailings—this selection 
must be labeled "scary brown people" on 
the Hollywood soundboard—leaders from 
around the world arrive in London for a 
funeral, including U.S. President Benjamin 
Asher (Aaron Eckhart), accompanied 
by Mike Banning (Butler), who leads his 
secret-service detail. It turns out to be 
an elaborate trap, with traitors work¬ 
ing together to knock off heads of state. 
Banning and President Kick-Ass not only 
seem to anticipate such catastrophes, but 
actively train for them in competitive morn¬ 
ing jogs and boxing sessions. Taking over 
for Antoine Fuqua, Swedish director Babak 
Najafi dutifully lays waste to the city, lop¬ 
ping the towers off Westminster Abbey and 
ensuring that at least one London bridge is 
falling down. The action never stops once 
the first car bomb is triggered, but the sec¬ 
ond half of London Has Fallen takes place 
mostly in the dark, where nobody can see 
the budget. (R) Scott Tobias. Countywide. 

THE WAVE (BOLGEN) The Wave posits 
the inevitability of the natural disaster of its 
title—that, as with Californians and "the 
Big One," every Norwegian in the wave's 
fjord-side path is living on borrowed GMT+1 
time. Our hero is an anxious geologist at 


n 

o 


an early-warning center named Kristian 
(Kristoffer Joner). If his calculations are 
correct (spoiler: they are), only he knows 
that a rockslide-triggered tsunami will soon 
ravage the Akneset mountainside. Roar 
Uthaug's film is more of a slow burn than 
its Hollywood counterparts, devoting its 
entire first half to Kristian's vain attempts 
at preventing the waters from rising. His 
inevitable failure is signaled by a siren that 
echoes through the mountains so omi¬ 
nously you'll think Ragnarok has come. The 
Wave is less a conventional disaster movie 
than a movie that happens to be about a 
disaster, a small distinction that makes a 
world of difference when it comes time to 
care what happens to any of these people; 
this is one of few films of its kind in which 
you're in no rush to see the full force of 
nature's wrath. (Even if you are, the event 
is so localized that there are no obligatory 
shots of iconic landmarks being washed 
away.) It's all about the before and after, 
both of which prove more riveting than the 
85-meter-high wave itself—not that it isn't 
a sight to behold. (R) Michael Nordine. 
Regency South Coast, Santa Ana. 

WHISKEYTANGO FOXTROT The 
title of Glenn Ficarra and John Requa's 
strained dark comedy, in which the War in 
Afghanistan serves as the backdrop for an 
American woman's self-actualizing journey, 
is the military phonetic-alphabet rendering 
ofWTF. The mild Islamophobia and highly 
questionable casting choices in the film 
call to mind other texting abbreviations— 
namely, AYFKMWTS and GTFOOH. In the 
end, it's an armed-forces acronym dating 
back to World War II that best describes 
this dismal project: FUBAR. Whiskey Tango 
Foxtrot is based on reporter Kim Barker's 
2011 memoir, The Taliban Shuffle: Strange 
Days in Afghanistan and Pakistan. Here, the 
first "r" is dropped from the author's sur¬ 
name, and the film signals her sad-lady sta¬ 
tus with the bottle of over-40 multivitamins 
on her desk, the exercise bike she rides in 
a grim windowless room and the "mildly 
depressive" boyfriend (Josh Charles) who 
never seems to be in town. Kim signs up for 
a three-month assignment in Kabul in 2003, 
a post she stretches out to years. In the 
Afghan capital, the diffident journo blooms: 
She becomes a confident on-air correspon¬ 
dent, pounds both scotch and a Scottish 
freelance photographer (Martin Freeman) 
and, in what has become a prerequisite 
for all Fey vehicles, cabbage-patches to 
'90s old-school jams. WTF is essentially Eat 
Pray Love for embeds, filled with jokes and 
sight gags that are repeated to ever-stonier 
spectator silence. When Kim remarks to 
her fixer, "I know you like your women to 
be beautiful, mysterious IKEA bags"—a dig 
followed by an artlessly inserted sequence 
of a group of women in blue burkas walk¬ 
ing in the square—we are meant not to 
be appalled by her bigotry but to chortle 
along with her forthrightness. (R) Melissa 
Anderson. Countywide. 

ZOOTOPIA In Zootopia, animals do a lot of 
the things that animals in Disney movies 
usually do: They speak, to begin with; they 
walk upright and wear funny clothes; they 
exhibit attitudes that align or ironically 
misalign with their species' appearance 
and reputation; they hold jobs; they experi¬ 
ence outsized emotion and moral doubt. 
Which is to say that, in Disney's almost- 
audacious new animated feature, the 
animals behave less like actual humans and 
more like humans found in movies. What 
sets Zootopia apart is the way it uses the 
terms of anthropomorphism to emphasize 
its central questions: What does it mean to 


be civilized—i.e., to be human—what does 
it mean to be an animal, and is it possible 
to be both? If that sounds heavy, never 
fear: Zootopia also features a lion named 
Mayor Lionheart (J.K. Simmons), a bunny 
named Judy Hopps (Ginnifer Goodwin) and 
an anthem-belting gazelle (named Gazelle) 
voiced by Shakira. A biblical variety and 
number of God's adorably styled creatures 
populate this allegory of discrimination and 
tribalism. Boroughs like "Little Rodentia" 
and "Tundratown" separate the mice 
from the polar bears; despite its claim of 
harmony between species, Zootopia's 
animals self-segregate, something the 
film suggests is inevitable within even the 
most inclusive society. In case we miss the 
analogies for sexism, racism and bigotry 
that run somewhat rampant in Zootopia, 
the screenwriters use language borrowed 
from debates on diversity and civil rights 
as well as the realm of microaggressions. 
Zootopia s mission gets clouded in scenes 
where the DMV is staffed entirely by sloths 
that behave... exactly like sloths. It's an 
easy laugh, but one that cuts against the 
movie's diligent parsing of how insidious 
a silly stereotype can be. (PG) Michelle 
Orange. Countywide. 

ONGOING 

DEADPOOL Deadpool is his film's own 
junky, retrograde RiffTrack, cracking end¬ 
lessly about balls and gayness, about 
burn victims and 90s bands and the 
conventions of superhero movies. Marvel 
comics' "mere with a mouth" is a sort of 
shock-jock Spider-Man, with the Punisher's 
arsenal, Wolverine's healing powers, and 
the dialogue of one of those open-mic 
comedy dudes who believes its some kind 
of courageous truth-telling to point out that 
men like blowjobs. Onscreen, he can't go 
a minute without a one-liner about jerking 
off, or calling bad guys "cock thistle" or 
"wheezing bag of dick tips." In a tense 
moment in his pre-costume life, talking 
with his love (Morena Baccarin) over how 
he'll dealt with the cancer that's killing 
him, he spouts with some wistfulness, "If 
I had nickel for every time I spanked it 
to Bernadette Peters." Between the pat¬ 
ter, Deadpoofs about splatter, some of it 
memorable: Deadpool pinballs the severed 
head of Mook A to take out Mook B, and he 
cheerily loses the use of every limb, Monty 
Python and the Holy Grail- style, fighting 
the immovable Colossus (Stefan Kapi i), 
on loan from the X-Men movies. It's all too 
much, by design, and it's also by design that 
carping about it make you feel like a killjoy. 
Go ahead and go nuts if your life has a void 
in it that can only be filled by a superhero 
who gets an eyeful of Gina Carano and 
immediately declares that she must have a 
"wang"—and later compares her to Rosie 
O'Donnell. You just can't pretend it's radical, 
on-the-edge comedy when the hero picks 
the same joke targets as Donald Trump. (R) 
Alan Scherstuhl. Countywide. 

EDDIETHE EAGLE The sports media found 
a doozy of an inspirational story in British 
ski jumper Michael "Eddie" Edwards, a 
working-class bloke with dreams of Olympic 
glory. Or it would have, had Edwards not 
finished dead last in two different events at 
the 1988 Games in Calgary—but whooped 
and flapped as if he'd won the gold. Now 
Edwards' story has been packaged as 
Eddie the Eagle. A tacky embroidered 
sweater of a movie, it has the populist tone 
of those TV packages for the Olympics, only 
at 20 times the length. It tiptoes around the 
stickiest questions about Edwards' (Taron 


Egerton) legitimacy, invents a hard-drinking 
American coach (Hugh Jackman) out of 
whole cloth and covers most of its hero's 
athletic progress in a training montage set 
to Hall & Oates' "You Make My Dreams 
Come True." Short of outfitting Edwards 
with a beer helmet as he careens down the 
inrun, the film's commitment to broad feel¬ 
good-isms is absolute. From director Dexter 
Fletcher's perspective, there are only two 
types of people: those inspired by Edwards' 
plucky resolve and the Finnish snobs or 
bureaucratic prigs who insist that he's deni¬ 
grating the sport. If there's a reasonable 
position somewhere in the middle—the 
person who admires Edwards' determina¬ 
tion but respects the cruel meritocracy of 
athletic skill— Eddie the Eagle isn't aware of 
it. The hero is a jumper-come-lately dodging 
a future as a plastering apprentice; the vil¬ 
lains are Olympians who have been honing 
their craft since the age of six. Unless their 
stories are colorful, their achievements 
don't matter. That's true of primetime 
Olympics broadcasts—and of Eddie the 
Eagle. (PG-13) Scott Tobias. Countywide. 

RACE There is precisely one attempted coup 
de cinema in the Jesse Owens biopic Race, 
which otherwise defaults to the backlot 
handsomeness of other Great Men tributes 
from Hollywood. In 1935, Owens (Stephan 
James), then a Freshman sensation on the 
Ohio State University track team, returns 
to the locker room after practice and has 
a run-in with members of the unintegrated 
football team, who pepper him with racist 
taunts. Owens' enlightened coach, Larry 
Snyder (Jason Sudeikis), steps up and 
advises him to "block it out." He does. The 
camera zooms forward in a mesmeric stut¬ 
ter and the sound drops to white noise, like 
a train tunneling through a mountain. This 
is a useful metaphor for Owens, who will 
win four Olympic gold metals a year later in 
Berlin. And it's a useful metaphor for Race, 
which cuts an aerodynamic swath through 
the headwinds of history. In the filmmakers' 
defense, the once-over-lightly approach to 
Owens' story may be the only way to tell 
it efficiently; the ugly politics surrounding 
the Berlin Games are difficult to parse, to 
say nothing of the discrimination Owens 
faced back home. The screenplay, by Joe 
Shrapnel and Anna Waterhouse, Wiki¬ 


skims through the fascinating basics. The 
relationship between Owens and Snyder 
is central, but Race follows the pattern of 
so many sports biopics in which it's white 
patronage that makes black triumphs pos¬ 
sible. Race also has the surprising nerve 
to connect Owens' story to that of Leni 
Riefenstahl, who's shown documenting the 
Games for her 1938 masterpiece Olympia. 
She's played with robust spirit by Carice 
van Houten, but a Jesse Owens biopic is 
an unusual place to celebrate Riefenstahl. 
(PG-13) ScottTobias. Countywide. 

THE WITCH A laugh comes at last just before 
the end credits of Robert Eggers' lit-class 
horror-bummer The Witch : a boastful note 
attesting to the documentary truthfulness 
of the dialogue in the movie we've just 
seen. Over 90 minutes that prove shrieki- 
ness is no impediment to ponderousness, 
we've beheld the harrowing of a Puritan 
family cast out of a Plymouth-like settle¬ 
ment for not being precisely the right kind 
of pious. We've admired the effort put into 
the realization of a 1630 New England, the 
thatched-roof production design and the 
scratchy woolen shifts, and the way most 
shots' stark boldness suggests 17th-century 
woodcuts. We've invested, perhaps, in the 
suffering of young Thomasin (Anya Taylor- 
Joy), unjustly accused—as all bonnet- 
wearing teens in movies must be—of 
witchcraft. We've maybe relished the occa¬ 
sional vision of mythic, pre-industrial terror: 
the hag fondling a baby, the goat whose 
teat spurts blood, the apple whose red has 
been made even more lurid with a coating 
of gore. And we've seen wholly unambigu¬ 
ous evidence that, in the reality of the film, 
there are witches in the woods, and that 
Satan does have nothing better to do than 
to dick around with pioneers' livestock. The 
Witch offers the same cheapjack lesson 
field-trippers get when they visit tourist-trap 
museums in today's Salem, Massachusetts. 
Eggers' film sides with the preachers and 
executioners. It literalizes the fevered hor¬ 
rors of our God-mad ancestors—and then 
brags that it's all steeped in research. It's 
like if, a couple centuries from now, the 
latest holo-decktrue-crime horror-flick is 
a West Memphis Three story that wraps 
with the boys high-fiving Lucifer. (R) Alan 
Scherstuhl. Countywide. 
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I FROM THE CREATORS OF MY NEIGHBOR TOTORO 
THE TALE OF THE PRINCESS KAGUYA 
and SPIRITED AWAY 


AN ANIMATION 
MIRACLE! 

- PETER TRAVERS, ROLLING STONE 



Only ‘Yesterday 

BSS A FILM BY ISAO TAKAHATA * 

I-PIJ'It general producer HAYAO MIYAZAKI 


DS 3/3 _ NOW PLA YING _ 

LANDMARK THEATRES REGAL 

NUART THEATRE EDWARDS UNIVERSITY 

11272 SANTA MONICA BLVD. TOWN CENTER 6 
(310) 473-8530 4245 CAMPUS DRIVE 

LOS ANGELES (949) 854-8818 IRVINE 


- STARTS FRIDAY, MARCH 4 th - 

LAEMMLE THEATRES LAEMMLE THEATRES 
HflLLYWnnn PLAYHOUSE 7 MONICA 4-PLEX 

6360 VY SUNSET BLVD ^COLORADO BLVD 1332 2ND STREET 
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culture»art stage style 


Everybody’s Talking at Them 

Long Beach City College Art Gallery pulls off a clever conceit 

of pieces seemingly having conversations 

BY DAVE BARTON 


A side from some music com¬ 
ing from a video monitor, the 
shared “language” between 
most of the artists in Long 
Beach City College Art Gallery’s “Obver- 
sations (an exhibition of reciprocal por¬ 
traits)” is silence. Creatively curated by 
Trevor Norris, the 12 pairings of Southern 
California artists is set up so the pieces are 
placed opposite one another, the clever 
conceit that the artists are observing and 
having a conversation. 

Blue McRight gets the regal treatment 
in Wayne Shimabukuro’s striking photo, 
a bright sash of red water hoses draped 
across her shoulder, a saint’s halo of metal 
water nozzles above her head. In her 
graphite-on-paper drawing of him, the 
opposite comes into play: The white of the 
paper almost overwhelms him as he gazes 
out at us from the mid-left corner of the 
page. Meanwhile, Phyllis Green’s ceramic 
of Ave Pildas’ porkpie hat suggests her 
vision of him as a modest man comfortable 
laying his hat down wherever he is. His 
chromogenic print of her wrapped inside 
an elaborately conceived burqa on training 
wheels gives her an oversized theatrical 
presence, the brown of the veil neatly tying 
into the color of his sculpted chapeau. 

Christopher Chinn’s painting Gary 
Brown has the musician and art¬ 
ist dressed in black, highlighting the 
shiny gold saxophone he’s playing, eyes 
closed, serenely lost in the music he’s 
making. The brick and mortar behind 
him gives the feel of a New York hole- 
in-the-wall, the weighty daubs of paint 
giving it the texture of a warm embrace. 
The rigid blocks of charcoal and pastel 
in Brown’s drawing of Chinn makes him 
resemble Jesus, his dark facial hair and 
the whites of his eyes edged with blue 
and yellow chalk give him a bold seren¬ 
ity worthy of Buddha. 

I’ve never seen a Bradford Salamon oil 
painting I didn’t like, and that tradition 
continues with his vision of Don Bachardy, 
giving him a blurry, ghost-like visage, 
the lines scratched across the canvas as 
if they’ve bled out from the lines of his 
weathered face. The flesh in Bachardy’s 
acrylic-on-paper portrait of Salamon 
resembles smooth salmon swaths of 
watercolor, the lines of blue in his shirt 
like thin lines of toothpaste. 

Gustavo Quinteiro’s performance art- 
cum-video portrait of Peter Liashkov, 
Puerto San Martin, loves ash and dust in 
a way that would make Samuel Beckett 
proud, raining the substances down on 
the artist’s head in a black-and-white 
maelstrom. Liashkov returns the favor in 


his portrait: Quinteiro’s face is a photo 
print transferred to fiberglass mesh, the 
image abraded and obscured with salt, but 
sparkling with tiny flecks of crushed glass. 

Tanya Batura’s Kristin Calabrese is a 
nightmarish ceramic bust of a woman 
sleeping, her eyes bursting from her 
pink-tinged hair, the waves and ruffles 
resembling an alien super-brain. In con¬ 
trast, the Rembrandt-like soot black of the 
background in Calabrese’s oil of Batura 
couldn’t be more comforting, showing her 
smiling and joyous, wrapped in the arms 
of an unseen loved one. 

John Sonsini’s silver gelatin print 
Gabriel On the East Stairs of the Stu¬ 
dio-1996 is a vivid black-and-white image 
of the young artist carrying a suitcase up 
to a stair landing. Looking to his right, 
hesitating, it feels like a film-noir moment 
just before a shootout; think Peckinpah’s 
The Getaway, sans handgun. Gabriel 
Barajas’ meditative portrait John Painting 
Miguel In Santa Barbara—2008 has less 
intensity of focus: We don’t see the artist’s 
face, just the back of his head, his subject 
and the portrait he’s working on. 

Art Twitchell’s penetrating graphite- 
on-wood panel closeup of his father’s 
eyes has all of the resonance of a parent’s 
withering glance, capturing every stray 
eyebrow hair and periorbital dark circles; 
muralist Kent Twitchell’s graphite-and- 
pastel of his tousle-haired son, on a mud¬ 
dled blue background, is a loving picture- 


YOU'RE TILTING, GIRL 





KRISTIN CALABRESE BY TANYA BATURA 

perfect portrait of the younger man. 

Sarah Awad is Rebecca Campbell’s 
small mixed-media painting, using gold- 
and silverleaf. It’s experimental, smaller in 
scope than her larger figurative canvases 
on display at the Dax Gallery last year; the 
bright colors are painted right into her 
subject’s face, bold and eye-catching, off¬ 
setting with its brightness the otherwise 
troubled look in Awad’s eyes. In Awad’s 
acrylic canvas, Campbell is an abstract 
lime-and-yellow figure, sitting and listen¬ 
ing to a gesturing hand, a line of black 
separating the colors into limbs. 

The last piece, by artist Sylvia Shap, is 
of her brother Ron Shap. It’s understated 
mixed media, a simple photograph with 
a painted blue background, enclosed in a 
plexi box, something that might otherwise 
be passed by. What makes it special, how¬ 
ever, is the fact that Sylvia died this past 
December, and Ron’s corresponding por¬ 
trait honoring his sister was misplaced at 
his studio and has gone missing. In place 
of the absent portrait is a bare white wall, 
the conversation between the two ended 
by the ultimate silence. 


"OBVERSATIONS (AN EXHIBITION OF 
RECIPROCAL PORTRAITS)" 

at Long Beach City College Art Gallery, 4901 
E. Carson St., Long Beach, (562) 938-4815; 
www.artgallery.lbcc.edu. Open Mon. & 
Thurs., 9:30 a.m.-4 p.m.;Tues.-Wed., 
noon-8 p.m.Through March 17. Free. 


Trend Silla 

» AIMEE MURILLO 

Battle Tiki 
Marketplace! 

Y ou can trace its roots back to the 
early 20th century—hell, you can 
go backto Gauguin—but the whole tiki 
aesthetic in our modern culture just won't 
die. While I've never been one to fully 
embrace the appropriation of Polynesian 
culture, I've seen its applications in art 
(Shag, The Pizz, Rick Griffin) and daily life 
(Trader Joe's supermarkets). Hell, just liv¬ 
ing in Southern California means subjec¬ 
tion to a mean-muggin' carved idol at any 
given visit to a boardwalk or antique store. 

Fans of everything tiki are spoiled by 
not one, but two local bazaars: at the 
Garden Grove Elks Lodge and Don the 
Beachcomber in Huntington Beach. 

Both lay claim to being the original in 
SoCal and even carry the same basic 
design on their fliers. So which is the 
original, and which is the best one? 

Orange County's first International Tiki 
Market Place was started in 2012 by Don 
the Beachcomber owners Art Snyder 
and Vicki Bassham. Originally called Tiki 
Swapmeet, the event's name was later 
changed to reflect the Waikiki, Hawaii's 
Don the Beachcomber's International 
Market Place. In 2015, after a messy 
public dispute with the owners over 
control of the event, organizers Chris and 
Karen Garland decided to branch out. 

So now the two marketplaces coexist 
peacefully yet suspiciously of each other. 

So aficionados of kitschy, lowbrow, 
exotic, midcentury-modern and tiki are the 
victors who reap the spoils! Happening two 
weeks apart, each event includes more 
than 40 vendors, live Hawaiian entertain¬ 
ment, art, booze and food. The only real dif¬ 
ference is Garden Grove's event will include 
a raffle drawing for a free prize. Mahalo\ 
AMURILLO@OCWEEKLY.COM 


INTERNATIONAL TIKI 
MARKET PLACE 

at Garden Grove Elks Lodge, 
1151 Trask Ave., Garden Grove, 
(714) 534-0226. Sat., 10 a.m.-3 p.m. 
$10 donation; children younger 
than 12, free; and at Don the 
Beachcomber, 16278 Pacific Coast 
Hwy., Huntington Beach, (562) 592- 
1321. March 12, 10 a.m.-3 p.m. $10. 
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Best. Tattoo 
Convention. Ever 

Musink is back, and Travis Barker says it’s better than ever 


W hen the calendar rolls 
through February and 
toward March, many of 
the top tattooers in the 
world begin to pack their bags to fly into 
John Wayne Airport (or LAX or Long 
Beach; it really depends on where they’re 
staying) for Musink. For the ninth year, 
the event brings its grand carnivale of tat¬ 
too artists, classic cars and musicians of all 
genres to the OC Fair & Event Center. As 
always, some of SoCal’s best artists (such 
as Franco Vescovi of Lake Forest’s Vatican 
Studios) will helm Musink’s tattooing 
side of things. But when it comes to the 
musical half and making Musink stand 
out from all the other tattoo conventions 
in Southern California, that’s all Travis 
Barker’s deal. 

“Every year, I focus on how can we 
make Musink better than it was the year 
before and better than it’s ever been,” 
Barker says. “I spend a lot of time curat¬ 
ing the coolest cars for the Low ’n’ Slow 
Car Show, the right music, and the best 
tattoo artists possible for each year. I try 
to make it something I would want to go 
to as a fan.” 

And that’s exactly what the famous 
drummer has done. This year, Deftones 
and Yelawolf are two of his top choices, 
and Barker says Snoop Dogg is confirmed 
for this year’s lineup—a longtime dream of 
his. Plus, Musink is doing something many 
fans have asked for previously. While the 
majority of the attendees will probably 
check out their favorite OC shops—includ¬ 
ing Costa Mesa’s Gold Rush Tattoo and 
Good Time Charlie’s Tattooland in Ana¬ 
heim—and watch bands such as Taking 
Back Sunday and Circa Survive, people can 
purchase tickets to the tattoo portion of 
the event and the concert hall separately. 


Under 
Their Skin 

» JOSH CHESLER 

“I think it’s perfect if you want to knock 
out a back piece or something else big over 
the three days because someone is coming 
in from out of town just for the convention, 
and that’s your only chance to get it done,” 
Barker says. “I think there’ll be just as 
many people who want to just get tattooed 
or see the tattoo artists as there will be 
[people] who just want to see the music.” 

It takes a special level of dedication 
to handle the pain of having the same 
area tattooed three days in a row for big 
pieces, but Musink will have you covered 
even if you just want a little bit of ink or 
three tats from three different people. 
There’ll be hundreds of artists to choose 
from (although you should check avail¬ 
ability ahead of time if you have someone 
specific in mind); among some of Barker’s 
favorites are Corey Miller (Kat Von D’s 
co-star on LA Ink and owner of Six Feet 
Under in Upland), Orange’s John Caleb 
(Chapter X Tattoo) and legendary Michi¬ 
gan/LA tattooer Bob Tyrrell. 

“It’s such a great lineup of tattoo art¬ 
ists this year,” Barker says. “There are so 
many guys who I want to see and would 
want to get tattooed by, and there are guys 
like Franco Vescovi who have done a lot of 
my tattoos. I think this is the best group of 
artists we’ve ever had.” 

MUSINK 

at OC Fair & Event Center, 88 Fair Dr., Costa 
Mesa; musink.org. Fri., 3-10 p.m.; Sat., noon- 

10 p.m.; Sun., noon-9 p.m. Visit website for 
schedules. $30.37-$319.44. 
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117 Main St. Huntington Beach 
(Across from HfrPier) 
714.960.9996 | PERQSBAR.COM 
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Leaving Their Mark on Musink 

Atreyu and Taking Back Sunday show their staying power 

BY JOSH CHESLER 
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F or the ninth year in a row, 

Musink will fill the OC Fair & 
Event Center with many of the 
world’s best tattoo artists and a 
handful of the biggest bands. 

Presented by Blink-182’s Travis Barker, 
the festival has always been home to three 
evenings of the drummer’s favorite styles 
of music, from hip-hop to hardcore to 
pop/punk. 

Musink’s 2016 roster features Snoop 
Dogg, Transplants and Yelawolf on Friday 
(who could potentially all be backed by 
Barker on drums); Deftones, Taking Back 
Sunday and Plague Vendor on Saturday; 
and Circa Survive, Atreyu and Face to 
Face closing out the weekend. 

While playing the event will undoubt¬ 
edly be a special experience for many 
of the bands (although Barker’s friend 
Yelawolf was there just last year), it brings 
an extra level of importance for the guys 
in Atreyu. Once one of the biggest rock 
bands in the world, OC metalcore’s favor¬ 
ite sons expect to play to a huge crowd 
less than six months after releasing their 
first album in six years, Long Live. 

“It’s pretty awesome any time we get 
to play a local show,” says Dan Jacobs, 
Atreyu’s founding guitarist. “The home¬ 
town crowd is always awesome, and we 
can zip home right after the show. OC 
crowds love their rock, punk and metal.” 

After three years off, Atreyu’s return 
in 2014 was embraced by many in the 


hardcore and metal communities. No 
longer the teenagers they were in 1998, 
the band weren’t sure they were ready 
to once again live the ridiculous grind of 
touring and releasing new music that’s 
necessary for a band to be a full-time 
career. “I love Atreyu, but Atreyu all the 
time burns everyone out,” Jacobs says. 
“We all have businesses and lives outside 
of Atreyu now, so it’s really nice to have 
that balance. I think we can also all put 
more into Atreyu if we don’t have to do it 
all the time.” 

During their hiatus, much of Atreyu 
went on to work with other musicians. 
Jacobs, for example, has a separate gig 
writing songs for other artists. It gives 
him a different view on the current music 
scene. He believes Orange County will 
likely always be putting out bountiful 
amounts of new musicians. 

“[OC] is one of the most desirable places 
to live in the whole world, and I think that 
attracts a lot of successful people with suc¬ 
cessful children,” Jacobs says. “There’s 
always a lot of talent in the area, whether that 
talent is in music, art, sports, everything.” 

Atreyu’s lead vocalist, Alex Varkatzas, 
chose to have side projects way outside of 
music. Although Varkatzas closed his Cross- 
Fit and Muay Thai gym, he also tattoos. 

Despite the singer’s progress in the art 
form, Jacobs isn’t lining up to be tattooed 
by his band mate. “It’s not that he’s not 
amazing for how long he’s been doing 


it,” Jacobs says. “I just haven’t personally 
been tattooed in a long time, and I’m just 
not looking for more tattoos right now.” 

But the day before Atreyu were sched¬ 
uled to perform, Taking Back Sunday will 
hit the stage. Once a name that would 
headline just about any festival in the 
world, as well as one that continues to sell 
out headlining tours, the New York-based 
band rarely performs in SoCal. “We’ve 
never done Musink before, so we’re really 
looking forward to it,” says lead guitarist 
John Nolan. “Actually, we haven’t even 
been to the West Coast in a while, so it’ll 
be good to get out there.” 

Don’t expect a full California tour just 
yet. Long Island’s favorite five-piece is 
about to get back to work in the studio. 
Unlike many of their emo, pop/punk and 
alternative contemporaries from a decade 
ago, Taking Back Sunday have been in the 
studio or touring almost constantly for 
the past 14 years. After six records, their 
sound has evolved far beyond the emo 
scene they came out of. “I think this [new] 
record is going to be something that sur¬ 
prises people,” Nolan says. “It’s an inter¬ 
esting progression from the first record 
[2002’s Tell All Your Friends] to [2014’s] 
Happiness Is, and then to this one. I think 
the fans who have stuck with the band 
will really appreciate what we’ve been 
building toward with this record.” 

As with any other band, Taking Back 
Sunday have been through their fair share 


of turmoil. Aside from early issues with 
Jesse Lacey from Brand New, Nolan and 
bassist Shaun Cooper left the band in 
2003, but they’ve now been back for six 
years. Plus, there’s been an “emo revival” 
leading to a lot of the groups Taking 
Back Sunday rose to fame with coming 
back and a lot more interest in the genre 
as a whole. “I think we’ve really hit our 
stride, and it feels like we’ve been build¬ 
ing momentum ever since we’ve been 
back with the band,” Nolan says. “We 
really haven’t slowed down at all, and the 
renewed interest in emo has definitely 
been good for us.” 

Taking Back Sunday are into tattoos as 
much as any band. Though they might not 
all be sporting full sleeves and neck tat¬ 
toos, they do have something a lot of bands 
won’t dare to touch: matching ink. 

“We all got this one panther tattoo about 
four or five years ago because Eddie [Reyes, 
Taking Back Sunday’s other guitarist] had 
one, and he couldn’t remember where he 
got it or why he got it,” Nolan says. “We 
gave it some significance for him.” 


ATREYU AND TAKING BACK SUNDAY 
perform with Snoop Dogg, Deftones, 
Circa Survive,Transplants, Yelawolf, Plague 
Vendor and Face to Face at Musink, OC Fair 
& Events Center, 88 Fair Dr., Costa Mesa; 
musink.org. Fri., 3-10 p.m.; Sat., noon-10 p.m.; 
Sun., noon-9 p.m. Visit the website for show 
times. $30.37-$319.44. All ages. 
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AND THE BEST BLOODY MARY GOES TO. 


BACKYARD MARY 


AND THEIR 


THE SHAQ-DADDY 




THE DRINK: SKYY Vodka I Tajin salt rim I Backyard Mary Bloody Mary Mix 
THE GARNISH: Celery with Bacon Cream Cheese I Carrot I Picked Green Bean 
Maple Bacon I Lemon Wedge I Cilantro I Skewer with Pickle, Garlic Olive, Pepper jack 
Cheese Olive, Bacon ft Cream Cheese jalapeno Popper I Lemon I Cherry Tomato 
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MOST UNIQUE... 




THE HUB KITCHEN STARS 


Amazing brunch food from Orange County's top chnfs wasn't the 
only thing 1,000 attendees were consuming at 00 Weekly's sold out 
Fresh Toast event last weekend. Everyone also bad the chance to 
vote on which of the eight competitors bad the Dest Bloody Mary, 
as well as the Most Unique and Best Lookin' [Presentation]. 

+ ~ x 

- SPONSORED • 

BY * 

sionr ) 

'VODKA / 


THE JUDGES FROM OUR EDITORIAL STAFF 
ALSO HAD THEIR SAY! 


AND THEIR 



SPICY BLT BLOODY MARY 


THE DRINK: Serrano fi jalapeno Infused SKYY Vodka I Fresh Green Tomatoes 
English Cucumbers Parsley I Jalapenos I Garlic I Ojai Blue Agave I Fresh Lime juice 
Red Wine Vinegar | White Pepper 

THE GARNISH: Smoked Bacon Salt Rim I Applewood Bacon I Romaine Leaf 
Cherry Tomato 

BEST PRESENTATION... 


THE OLIVE PIT 




AND THEIR 


BEST BLOODY MARY: THE HUB KITCHEN *TAPS 
MOST UNIQUE LONG BEACH JERKY CO. 
BEST PRESENTATION: MEMPHIS 


FAMOUS BLOODY MARY 






TIE Hill: SKYY Voia and Heart Bloody Mary Mix 
TIE MIIISI: King Crab Lag I Chicken | Sausage I Steak I Shrimp 6 mare! 




THANK YOU TO ALL OUR COMPETITORS AND ATTENDEES! 


MAMA'S 


HUB » 
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COMING SOON 


3/6 RIO-DURAN DURAN TRIBUTE 

3/11 PARADISE CITY 

3/18 RAYMOND GREGORY 

3/20 U.S. FESTIVAL 

4/11 AVANTASIA 

4/12 BLACKBERRY SMOKE 

4/13 THE SUMMER SET 

4/15 BADFISH 


4/16 SAMMY JOHNSON 

4/17 LOCAL BREWS LOCAL GROOVES 

4/19 HA*ASH 

4/20,21 JULIETA VENEGAS 

4/23 CHARLES KELLEY 

4/24 SAY ANYTHING 

4/26 BOYCE AVENUE 

4/28 HOLY HOLY-DAVID BOWIE TRIBUTE 




1530 S. DISNEYLAND DR. IN THE DOWNTOWN DISNEY® DISTRICT 

FOR INFO &TIX 714.778.BLUE HOUSEOFBLUES.COM/ANAHEIM 


VIP PACKAGfS 4 fttS€»VAf K>KS <£} : 714-520-2*16 £3 - VlfHO64NAj0LIVfNAflON.COM 

Shows are all ages and standing room only unless otherwise noted. Show dates and times are subject to change. 
Tickets subject to all applicable facility fees and service charges. Applicable fees and charges apply to all ticket sales. 



COURTESY OF MICHEL CUSSON 

Maestro of the Moment 


Michel Cusson composes music for Odysseo on the spot 

BY TAYLOR MORGAN 


T welve years ago, Normand 

Latourelle created the imagi¬ 
native world of Cavalia, with 
acrobatic and equestrian tech¬ 
niques that expose the magical encounter 
between human and horse. Odysseo, the 
second production from that touring com¬ 
pany, also named Cavalia, is back in Orange 
County by popular demand. 

Launched in 2011, Odysseo has already 
enchanted the eyes of more than 900,000 
people. Under the Big White Tent, the 
viewer is taken on a journey to the natural 
wonders of the world: waterfalls, glaciers 
and canyons. The temporary structure, vis¬ 
ible from the 405 freeway, is the first of its 
kind and can accommodate 2,000 people. 
Seventy horses have traveled from Canada, 
France, Spain and throughout the U.S. to 
perform alongside 45 people, looking to the 
acrobats for cues. Setting the mood for the 
poetry created by the equine and human 
performers is composer Michel Cusson. 

Cusson grew up in a little town outside 
of Quebec called Drummondville. “At 
the time, we didn’t have much to listen 
to, so it was mainly radio,” he recalls. “I 
discovered music mostly with my father, 
a violinist and cello player. Next, I fell in 
love with many guitar players and discov¬ 
ered the Monterey Jazz Festival. I learned 
music by listening to records and teaching 
myself, although there was no instrument 
at the time. Later, I studied music, and 
today, I consider myself half-self-taught 
and half-trained.” 

At the age of 15, he founded the jazz- 
fusion trio UZEB. The band toured more 
than 22 countries and was prominent for 
14 years. “In the first part of my career, I 
had long hair and sang a Miles Davis cover 
of'Blue In Green/” he says. It was during 
this time that Cusson met the founder 
of Cavalia, who was managing a famous 
band for which UZEB were opening. 


For Cusson, the writing begins with a 
few keywords that bring color to the emo¬ 
tion. After the idea is formed, there is a lot 
of back-and-forth to structure a piece with 
the performers and horses. “The process 
is quite mysterious,” he says. “They ask 
me to give them dreamy music, they try it, 
then film it and give it back to me.” 

For Odysseo, there is a lot of improvisa¬ 
tion, and Cusson changes the music on the 
spot, so he had to figure out how to start 
with an 18-minute number and sometimes 
squeeze it into eight. “My job is to watch 
the emotion and produce a voyage,” he 
says. “Sometimes, there is more action; 
other times, it’s poetic or dreamy. But the 
musical director and musicians follow the 
horses’ actions. It is very exciting because 
you are always on your toes.” 

In between making tweaks to Odysseo 
and composing for ventures around the 
world, Cusson has also released a new 
album, Solo. ”1 was walking on the beach 
and saw this women throwing her family 
photo album into the ocean,” he says. “I 
was shocked! The photos were going away, 
and there were two or three people try¬ 
ing to grab them. Then everyone left, and 
I was left with all the photos. I couldn’t 
leave them there, so I took them home, put 
them in a box and forgot about them.” 

Three years later, he opened the box 
and discovered the pictures and built a 
musical show and album around them. 
“The moving picture is a part of me now,” 
Cusson says. “It comes from my gut, and 
if I ever feel stuck on one thing, I’ll switch 
to another.... There is always a cue if you 
listen for it.” 

ODYSSEO 

inside the Big White Tent, 405 and 133 
freeways, Irvine, (866) 999-8111; www. 
cavalia.net. Wed.-Sun. Check website 
for perfomance times. Through March 27. 

$39.50-$269.50. 


























































WE ARE 

Orange County’s 


WEEKUf 


hub for music news, 
concert schedules, 
reviews, band profiles 
& ticket giveaways. 
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ST. PATRICK’S DAV 

THURSDAY, MARCH 17™ 



DRINK 
PEC 

TULLARMORE 
DEW CAR BOMBS 


V 


2 GINGERS & 


$10 


GUINNESS COMBO 
$1 SHAMROCK JELLO SHOTS 


oust de£icauiA 

CORNED BEEF & CABBAGE OR IRISH STEW 


ASHES OF DUBLIN 

ST PATRICK’S DAY MARCH 17™ 

Playing from 12pm till Close 


REVOLVER HOLLYWOOD HOUNDDOGS 

FRIDAY MAR. 18TH @ 8PM SATURDAY MAR. 19TH @ 8PM 

423 Shoreline Village Dr. Suite A Long Beach, CA 90802 
562.437.3734 | shenaniganslb.com 




HUCK FINN 

JUBILEE 


BLUEGRASS 

MUSIC FESTIVAL 
JUNE 10-12, 20 16 

CUCAMONGA-GUASTI REGIONAL PARK, 800 N. ARCHIBALD AVENUE, ONTARIO, CALIFORNIA 91764 



-FRIDAY, JUNE 10- 

DAVID GRISMAN BLUEGRASS EXPERIENCE 
PETER ROWAN BAND • RHONDA VINCENT • BALSAM RANGE 
THE SPECIAL CONSENSUS • MOUNTAIN FAITH 

80 S RETRO LATE NIGHT PARTY FEATURING LOVE CANON 


-SATURDAY, JUNE 11- 

SOGGY BOTTOM BOYS • LEFTOVER SALMON • THE CLEVERLYS 
DAN TYMINSKI BAND • DOYLE LAWSON & QUICKSILVER 
DELLA MAE • THE BOXCARS • THE CHURCH SISTERS 


LATE NIGHT SQUARE DANCE i 


iTHE HOGSLOP STRING BAND 


- SUNDAY, JUNE 12 - 

PUNCH BROTHERS - THE INFAMOUS STRINGDUSTERS 
ELEPHANT REVIVAL • MOUNTAIN HEART 
DAILEY & VINCENT • SWEETWATER STRING BAND 
FLATT LONESOME 


Tickets On Sale at HuckFinn.com 
888.718.4253 

RV & Tent Camping - Hotel Packages - Music Education 
VIP Ticket Experience • Fishing • Water Park 
Family Fun & Kids Activities 


PRESENTING PARTNER 




ONTAKf©^ 

CALIFORNIA 



TOYOTA 

Let’s Go Places 


Cos Angeles SEintes PKBHIWO 


7 Ik. 


MARTY WARBURTON 

MASTER OF CEREMONIES 


U%° T 


©o© 

#HuckYeah 
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'“OBSERVATORY 

3503 s. HARBOR BLVD. SANTA ANA CA 92704 


FROMJNGIAN LAKES 

- r 

'MIR MAR 3 




Kutmixx .•tfll 
(CSNSitU'^Mavl 

FRI MAR 4 


t SHL2HM9 

WIIHAMWOH 

2 FRI MAR 4 


Lll UZ1 VERT 6 
PIAYBOICAFTI | 

SAT. MAR 5 



WED MAR 23 c«*mi4rvM 


MORE UPCOMING SHOWS! 


■M 23 - WAVE RADER 

MAR 30 6 31 - FATHER JOHN MISTY 

MAR 24-NAPALM DEATH 

MAR Jt-PORCHES/ALEX 0 

MAR24-M0B8 OEEP 6 D0G6 POUND 

APR 11-IIU.IAM SINGE 

MAR 25 -DENZEL CURRY 

APR 11 - TINASHE 

MAR 25 - WOLFMOTHER 

APR 11 - INTO IT OVER IT 

MAR 26-DAUGHTER 

APR 12 -DILLON FRANCIS 

MAR26-RARA RIOT 

APR 12-HEAD WOUND CITY 

MAR 27 - AB8ATH 

APR 13-TYLER THE CREATOR 

MAR 27-THE 80LLWEEVILS 

APR 16 -TOPS 

MAR 29-THE STRUTS 

APR 16 - TUNG LEAN 

For full listings of shows visit ObservatoryQC.com • 


music » 



COURTESY OF ALOHA RADIO 


Pop-Rock n’ 
Reggae 


LocalsOnly 

» JOSH CHESLER 


ALOHA RADIO 

perform with Anuhea,Through the Roots 
and Thrive at the Constellation Room, 3503 
S. Harbor Blvd., Santa Ana, (714) 957-0600; 
www.observatoryoc.com. Sat., 8 p.m. $20. 

All ages. 

auren Mulderrig shrugs and looks over at 
Chris Hori, who's sitting in front of his drum 
kit. The Aloha Radio singer is used to being the 
center of attention while onstage, but not while 
she and her band mates are chilling in their 
small Santa Ana practice space. She's trying to 
describe the "SoCal sound" the band boasts. "I 
think it's one part reggae, one part hip-hop, a little 
bit of surf and some ice-cold Corona," the blond 
front woman finally says. "It's kind of an attitude." 

OC's sound has never suffered from a short¬ 
age of reggae influence, but everyone who's 
successful has taken it their own way, from No 
Doubt and Sublime to the Offspring and the Dirty 
Heads. "To me, it's not just reggae," Hori adds. 
"It's all those bands from Southern California. It's 
shifting to where it's more of a lifestyle." 

Aloha Radio may very well be the next name 
on the list of SoCal bands that made it big, as the 
quartet continue to make strides in separating 
themselves from the pack of OC's young beach 
bands. Among other things, Aloha Radio's spunky 
singer looks and sounds very different from the 
typical tank-top-wearing bros that dominate the 
scene. Plus, they put out two new albums last 
summer, and they're already working on the next. 

"We just keep releasing everything that we 
can," says guitarist Alex Barnett. "Nowadays, 
everybody binge-watches everything. They 
binge-listen to everything, so we just have to keep 


putting stuff out. I like it because it keeps us on our 
toes and keeps the sound evolving and changing." 

Aloha Radio fuse everything from reggae and 
rock to rap and electronica—everything they 
love and want to do musically. "I don't know if it's 
intentional. I think we just all have such eclec¬ 
tic taste that it's hard to always play reggae," 
Mulderrig says. "Being brought up in this area 
with Sublime, No Doubt—you can't help but be 
influenced by that sound. Right now, we're really 
influenced by a lot of electronic bands, so we've 
been incorporating that more into our sound." 

Adds bassist Andrew Russell, "It's almost like 
we all find our center in the music. We're all com¬ 
ing together, and the music is what happens." 

While opening for bands such as Rebelution 
and Iration at the One Love Cali Reggae Festival 
last month was awesome, Aloha Radio has some 
slightly higher (and rounder) long-term goals. 
"Muse just did the round [stage setup] on their 
last tour, so I think that's a good long-term goal," 
Hori says. "If you started in any creative career 
for the money, that's foolish because there's such 
a small percentage of people who really make 
money doing it." 

Although Mulderrig agrees, there's still 
something to be said for having modest financial 
goals. "More short-term," she says, "we'd like to 
be able to pay rent." 

Hey, Orange County/Long Beach musicians 
& bands! Mail your music, contact info, 
high-res photos & impending show dates 
for possible review to: Locals Only, OC 
Weekly, 3941 S. Bristol St., Ste. 39, Santa 
Ana, CA 92704. Or email your link to: 
localsonly@ocweekly.com. 


























WEEKLY 


WEAR.E: 

TURNING DOHN THE LIGHTS 

WITH OFFER/ 0- /PECMLf FROM THE /EXIE/T 

pl^ce/ in OC— Right into your inbox. 

Sion up now to ca\n access to our 
After D><rk new/letter! 





YOUR ONE STOP SHOP FOR: 

SEXY LINGERIE (S-XXXXL) | ADULT TOYS & NOVELTIES 
SEXY SHOES | XXX DVDS 

LOTIONS & EDIBLES | BACHELORETTE PARTY SUPPLIES 

UPCOMING SEX EDUCATION EVENTS 

BUTT BASICS: ENJOYABLE 
ANAL PLAY FOR MEN & 
WOMEN 


3/10 @ 7:15PM 


In this workshop we will focus on anal play for both 
men and women. Anal play can be very enjoyable and 
extremely stimulating when done correctly. We will learn 
how to have the best experiences while playing safely. 
We will cover anal sex as well as anal toys and prostate 
play. Great for beginners as well as those who are 
experienced at anal play. 


HOW TO PERFORM A WORLD 
CLASS BLOWJOB: 


3/15 @ 7:15PM 


In this workshop you will learn tips and techniques 
for amazing handjobs and blowjobs! This is our most 
popular workshop and always sells out! Register early! 
This workshop is for women only. 


Space is limited , call the store to register. $15 per person, $25 per couple when prepaid in advance. 
$25 per person on the day of the workshop , if space is available 


20 % 


Present this ad for discount. 


Present this ao 

OFF Exp. 3/17/16 


ANY PURCHASE OVER $25 

Not valid on sale items, previously purchased items or with any other 
discount or promotion. Not valid on Lelo orWe-Vibe products. Only 
one coupon may be redeemed per person. 


17955 SKY PARK CIRCLE, SUITE A, IRVINE 
949-660-4990 

STORE H0URS:M0N - SAT 11AM - 7PM 

CALL FOR DIRECTIONS TO STORE! 


GENTLEMEN’S CLUB 

TOPLESS DANCERS * FULL BAR * SUSHI BAR 


ADMISSION 
ALL WEEK 

FROM 2PM-7PM 





12PM-7PM 


MAGIC MONDAY: 

$3 DRINKS 

TEQUILA TUESDAY: 

$3 - $4 - $5 DRINK SPECIALS* 

WHISKEY WEDNESDAY: 

$4 WHISKEYS* WELLS & BEERS* 

THIRSTY THURSDAY: 

'/ 2 OFF BOTTLE SERVICE* 

VIP FRIDAY: 

$200 PATRON $200 GOOSE $200 JACK* 

VIP SATURDAY: 

$200 D JULIO $200 KETEL 1 $200 CROWN* 

SUNDAY FUNDAY: 

$4 DOMESTIC $5 IMPORTS $5 WELLS 

•NO TALL DRINKS ARE INCLUDED IN SPECIALS 

1421 N. STATE COLLEGE BLVD. 
ANAHEIM CA. 92806 

714*808*8500 

WWW.VENETIANGC.COM 
NOW AUDITIONING DANCERS! 
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eviAV MON 


MONDAYS 

$10 

COUCH DANCES 
S1DQ 
SUIR SPECIALS 


_ • ♦ ggg 

Super Tuesdays : 

NOW EVERY TUESDAY! 

3 VIP Dances fcr *30 I $ 10 Coudi £ Blackout Daitots 




AT4 I IAS OA^ 

W I hUL • <J\J *J. 

THURSDR'iS jA 


v yJ-Sl'DD. >i $3 
; ✓ SUITE RED BULL 
p SPECIAL^ REFILLS 

V $50ffADMSSI0Nwitt< 
80sAn**O«COUtGtO 




o©oooo 

Spearmint Rhino Gentlemen's Club 

>9900 Normandie Ave. Torrance 90S02 
310-532-2427 2H w/ID 

Open 7 D#y* A Week lp*n-2«m 

spearmntrMno.com 


1/2 OFF ENTRY] 

GoxS for 1/2 off on* «r*/y On# p#e*o* p#i | 
only. Nor void *urWg special #«#nU , 
Toriarsc# local on orly 

^OC 04 0116 


FLAMINGO 

SHOWGIRLS 



/ 

__ 

lEEn ivNudo 

18 + . 


i 


■ FREE ADMISSION W/AD 

FULLY NUDE 18+ 

$10 DANCES 


b a r e n 


ALL DAY & NIGHT 

HIRING DANCERS JSE FEES 


NEW VIP SPECIALS 


FREE ADMISSION DAY* NIGHT 



MUST PRESENT AD AT THE DOOR FOR DISCOUNT 


LOC IMP $*• AStt ?»• ‘A r IH . > < X 
no toei (til! #»r*rrt § «tc»LV 


1210 *. 1TATC (Ol .C C { 6»i*» *f|H (, 

Imanlim, C« 12401 


714.535.0811 1 11am-2am 17 days 
618 E. BALL RD., ANAHEIM 

OCFLAMINGOGIRLS.COM 


(714) 772-2242 

r 10 ^ 1 

J ,<UMJUti tpeilMr KV SAHAAA.TNEATEt 


NUDE NUDE NUDE NUDE NUDE NUDE NUDE NUDE NUDE NUDE 


lOlN US 




tA- 


T-SHIRT 

CONTEST 


DANCES 


gj« 

■to/i $n 


1/2 OFF ENTRY 


ASS CANNOT nr 

I Vyiw«(iiniv T« mV 01 HIR 
1 • • JQ AT enu GIRLS SAWTA AM# 
| IOC. :D*tNkMiN 

| ^ toKHASI RipiMGD. 



1109 N. Harbor Blvd. 
Santa Ana, CA 92703 
(714)554-0491 

l Open Everyday 11am-2am 
| caligirls714.com 

BOON BOON BOON BOON BOON BOON BOHN BOON BOON BOON! 


NUDE NUDE NUDE NUDE NUDE NUDE NUDE NUDE NUDE NUDE NUDE 































concert guide» 


THIS WEEK 


FRIDAY, MARCH 4 

CUBENSIS: 9 p.m., free. Golden Sails Hotel PCH Club, 
6285 E. Pacific Coast Hwy., Long Beach, (562) 596- 
2332; goldensailshotel.com/pchclub. 

THE DAN BAND: 9 p.m., $45. Saint Rocke, 142 Pacific 
Coast Hwy., Hermosa Beach, (310) 372-0035; 
saintrocke.com. 

DELFEAYO & ELLIS MARSALIS QUARTET: 8 p.m., 
$29-$34. Soka Performing Arts Center, 1 University Dr., 
Aliso Viejo, (949) 480-4278; performingarts.soka.edu. 

JIM FISK JAZZTET: 8 p.m., free. Portfolio Coffee 
House, 2300 Fourth St., Long Beach, (562) 434-2486; 
portfoliocoffeehouse.com. 

JOHNNY MARR: 9 p.m., $27-$30. The Glass House, 

200 W. Second St., Pomona, (909) 865-3802; 
theglasshouse.us. 

THE MAVERICKS: 7:30 p.m., $37.50-$70. House of 
Blues, 1530 S. Disneyland Dr., Anaheim, (714) 778-2583; 
hob.com/anaheim. 

MUSINKTATTOO CONVENTION & MUSIC 
FESTIVAL: 3-10 p.m., $45-$120. 0C Fair & Event 
Center, 88 Fair Dr., Costa Mesa, (714) 708-3247; 
ocfair.com. 

PELL: 9 p.m. Constellation Room at the Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
constellationroom.com. 

THE SECRET AFFAIR: 9 p.m., $5-$7. Alex's Bar, 

2913 E. Anaheim St., Long Beach, (562) 434-8292; 
alexsbar.com. 

SETYOUR GOALS: 7 p.m. Chain Reaction, 1652 W. 
Lincoln Ave., Anaheim, (714) 635-6067; allages.com. 

SATURDAY, MARCH 5 

AGENT ORANGE: 8 p.m., $15. The Yost Theater, 

307 N. Spurgeon St., Santa Ana, (888) 862-9573; 
yosttheater.com. 

CORDAY: noon-3 p.m., free. Dana Point Harbor, 

34624 Golden Lantern St., Dana Point, (949) 923-2255; 
danapointharbor.com. 

ELLA SMITH: 7 p.m., $10. Saint Rocke, 142 Pacific 
Coast Hwy., Hermosa Beach, (310) 372-0035; 
saintrocke.com. 

THE FUTURES LEAGUE, UZI ANDTHE SOAKS: 

9 p.m., $7. The Wayfarer, 843 W. 19th St., Costa Mesa, 
(949) 764-0039; wayfarercm.com. 

LIL UZI VERT & PLAYBOI CARTI: 9 pm, $20 

Constellation Room at the Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; 
constellationroom.com. 

THE LOVE CHILD TOUR-ANUHEA + THROUGH 
THE ROOTS: 8 p.m. The Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; observatoryoc.com. 

MARK FARINA: 9 p.m., $25-$35. Saint Rocke, 

142 Pacific Coast Hwy., Hermosa Beach, (310) 372- 
0035; saintrocke.com. 

MATCHBOOK ROMANCE: 8 p.m., $18-$20. The Glass 
House, 200 W. Second St., Pomona, (909) 865-3802; 
theglasshouse.us. 

MUSINKTATTOO CONVENTION & MUSIC 
FESTIVAL: noon-10 p.m., $45-$120. 0C Fair & Event 
Center, 88 Fair Dr., Costa Mesa, (714) 708-3247; 
ocfair.com. 

NEGATIVE APPROACH, ACXDC, DEADBEAT 
AND FISSURE: 1 p.m. The Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

SETYOUR GOALS: 7 p.m. Chain Reaction, 1652 W. 
Lincoln Ave., Anaheim, (714) 635-6067; allages.com. 

SUNDAY, MARCH 6 

A TRIBUTE TO CARLOS SANTANA: $10. Saint 
Rocke, 142 Pacific Coast Hwy., Hermosa Beach, 

(310) 372-0035; saintrocke.com. 

AZIZI GIBSON WITH KAMANDI & ISHDARR: 

9 p.m. Constellation Room at the Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
constellationroom.com. 

HAPA: 7 p.m. The Coach House, 33157 Camino 
Capistrano, Ste. C, San Juan Capistrano, (949) 496- 
8930; thecoachhouse.com. 

MUSINKTATTOO CONVENTION & MUSIC 
FESTIVAL: noon-10 p.m., $45-$120. 0C Fair & Event 


Center, 88 Fair Dr., Costa Mesa, (714) 708-3247; 
ocfair.com. 

PAPPA MIDNIGHT: 2:45 p.m., free. 4th Street Market, 
201 E. Fourth St., Santa Ana. 

RICHARD GOODE: 3 p.m., $39-$49. Soka Performing 
Arts Center, 1 University Dr., Aliso Viejo, (949) 480-4278; 
performingarts.soka.edu. 

SIR SLY: 8:30 p.m., $10. The Wayfarer, 843 W. 19th St., 
Costa Mesa, (949) 764-0039; wayfarercm.com. 

MONDAY, MARCH 7 

BURGER X OBSERVATORY 5-YEAR 
ANNIVERSARY: 2 p.m. The Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

COUNTRY DANCIN' WITH DJ PATRICK: 6:30 pm, 
free. The Swallow's Inn, 31786 Camino Capistrano, San 
Juan Capistrano, (949) 493-3188; swallowsinn.com. 

LA PICANTE: 8 p.m., free. The Lighthouse Cafe, 30 Pier 
Ave., Hermosa Beach, (310) 376-9833; 
thelighthousecafe.net. 

TUESDAY, MARCH 8 

BLACKBURN COUNTRY: 9 p.m., free. The Lighthouse 
Cafe, 30 Pier Ave., Hermosa Beach, (310) 376-9833; 
thelighthousecafe.net. 

BURGER X OBSERVATORY 5-YEAR 
ANNIVERSARY: 2 p.m. The Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

PLEASUREKRAFT: 9:30 p.m.-2 a.m. Tapas, 

4253 Martingale Way, Newport Beach; focus-oc.com. 

SKIZZY MARS: 9 p.m., $15-$17. The Glass House, 

200 W. Second St., Pomona, (909) 865-3802; 
theglasshouse.us. 

WEDNESDAY, MARCH 9 

BOYTOY: 9 p.m., $5-$8. The Wayfarer, 843 W. 19th St., 
Costa Mesa, (949) 764-0039; wayfarercm.com. 

BREAKING BENJAMIN: 7:30 p.m., $39.50-$75. House 
of Blues, 1530 S. Disneyland Dr., Anaheim, (714) 778- 
2583; hob.com/anaheim. 

BURGER X OBSERVATORY 5-YEAR 
ANNIVERSARY: 2 p.m. The Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

CANNIBAL CORPSE: 7:30 p.m. The Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

DANA FUCHS: 8 p.m. The Coach House, 33157 Camino 
Capistrano, Ste. C, San Juan Capistrano, (949) 496- 
8930; thecoachhouse.com. 

DILANA: 8 p.m., $10-$15. Saint Rocke, 142 Pacific Coast 
Hwy., Hermosa Beach, (310) 372-0035; saintrocke.com. 

I SEE STARS: 7 p.m., $15-$17. Chain Reaction, 1652 W. 
Lincoln Ave., Anaheim, (714) 635-6067; allages.com. 

JUKE JOINT JOKERS: 7 p.m., $5. Mozambique, 

1740 S. Coast Hwy., Laguna Beach, (949) 715-7777; 
mozambiqueoc.com. 

UNWRITTEN LAW: 7:30 p.m., $20-$25. The Glass 
House, 200 W. Second St., Pomona, (909) 865-3802; 
theglasshouse.us. 

THURSDAY, MARCH 10 

BURGER X OBSERVATORY 5-YEAR 
ANNIVERSARY: 2 p.m. The Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

CHAD 2NA: 8:30 p.m. The Federal Bar, 102 Pine Ave., 
Long Beach, (562) 435-2000; thefederalbar.com. 

CITIZEN COPE: 8 p.m., $36. The Coach House, 

33157 Camino Capistrano, Ste. C, San Juan Capistrano, 
(949) 496-8930; thecoachhouse.com. 

LIVE AFTER 5-NEO SOLSTICE: 5 11 p m , free 
Breakers Hotel, 210 E. Ocean Blvd., Long Beach, 

(562)432-6700. 

RON KOBAYASHI: 6 p.m., free. Bayside Restaurant, 

900 Bayside Dr., Newport Beach, (949) 721-1222; 
baysiderestaurant.com. 

VALLIS ALPS: 9 p.m., $10. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

WAKA FLOCKA FLAME: 8 p.m. The Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 


LBC 420 EVALUATIONS 

By. Dr. Raja Toke 





RENEWALS 


■ NEW PATIENTS 

Some restrictions apply 
One offer per patient w/ad 


720 ALAMIT0S AVE., UNIT A, LONG BEACH 90813 
(562) 599-8420 


LBC 420 Evaluations is one of the largest and most trusted dinirs in the Long Beach area 
-providing you with the safest and most affordable MMJ recommendations. We offer the 
best prices and we guarantee that we are 100% legal and in compliance with all state 
laws under prop 215. 


BRIAN GAMBLE. M.D. 


24/7 

Verification! 


Professional 
Photo 
ID Cards 


Bn MlaHUL nj' 


NEW PATIENTS 


RENEWALS 


NO WAITING, FAST PROCESSING 

W > [®(iC]EaHMid 

12570 Brookhurst St. #1, Garden Grove CA. 92840 

Veteran C Senior Citizen discounts available 

MEDICAL MARIJUANA EVALUATIONS 

WALK INS WELCOMED 


OPEN 7 DAYS A WEEK 


MON - SAT 9am - 7pm | SUN 10am - 6:30pm 


**BRING THREE AND THE FOURTH PERSON FREE!!! *TERMS AND CONDITIONS APPLY. EXPIRES 03/31/16 
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ALTERNATIVE MEDICINE SERVICES 







































MEDICINE SERVICES // COLLECTIVES 
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Evalua 1 




f ^»ATIENTS $29 

. RENEWALS $19 




(ft EVALUATION CENTER IN OC, LONG BEACH , WHITTIER, & RIVERSID E 


P 

LjCEhSEDJBYffiAlMEDICABBOARD 

LIMITED TIME ONLY 

(EXP 03/31/16) 


$15 


RENEWAL 


FOR YOUR BENEFITS AND LEGAL PROTECTION 
OUR CLINIC IS OFFERING ADDITIONAL SERVICES: 


IPMIENT SPECIALS 

• DOCT OR’S RECOMM ENDATION WITH INCREASED QUA NTITY L 0F| 
PLA NTS' HmGROW ING AND FOLLOWiUP VISITS AS J 

• PHOT O IPjWITH POCKET SIZE RECOMMENDATION. 

• 24 HOUR VERIFICATION BY WEB & 

• 100% PRIVATE/CONFIDENTIAL 

• MINI RECOMMENDATIONS AVAILABLE NOW 

• WE MATCHANY PRICE WITH PROOF 

• DISCOUNTS: DISABLED, MILITARY, VETERA 


$25 

NEW 

PATIENTS 


ANAHEIM: 

431 NORTH BROOKHURST ST. STE100 
ANAHEIM, CA 92801 
714-880-4488 


rvrm0 irrrmTTTi rrtTTtrm 


anmnMnuEB 

(714) 880-4488 

www.AffordableEvaluations.com 


LONG BEACH OFFICE 
LOCATION IN 
!T. MARY’S MED PLAZA 
5 HEALTH BUILDING) 


( 10:30 am - 7 pm (Mon-Sat) 


LONG BEACH: RIVERSIDE: WHITTIER: 


IWHIT)IERSCA'906Q61 

1562188819^081 




Pure & Natural Therapy 





7tMMSfir$5lj 

-ALL strains- 

-=Delivering ~ 

quality product to LONG BEACH. 

HB, Seal Beach & surrounding cities. 

(949) 608-7363 

Check out our menu on Weed Maps! 


OC’S Best Evaluation Center ^ 



fc M E DIC At 


ellness 

LUATION CENTER 


s 

J i 


Renewals New Patients 


• Professional & Compassionate Practice Hours: Mon - Fri 

• 24 Hour Online & Phone Verification 

• Physician Evaluation Given 
•Walk ins Welcome 


11am - 5:30pm 
Sat 11am-5pm 


1540 E. Edinger Ste. A Santa Ana CA 92705 



P r i£e s*£fre%r a 1 f®5^rTe^mmSniblaB5r? 


MEDICAL MARIJUANA EVALUATIONS 

OPEN 

Mon & Fri 12PM-7PM 
Tues-Thun A Sot 1 

Renewals 




03 / 09/16 


DO YOU SUFFER FROM ANXIETY, ADHD, BIPOLAR DISORDER, 
INSOMNIA, DEPRESSION, CHRONIC PAIN etc.? 


nn Lemer 


ALL petf»n4i are Men by m licemeel Celrfornie phyiicten 


SPECIAL! 

Recommendations 
Starting at 

TWO LOCATIONS: 

440 Fair Drive, Suite S. 227 
Costa Mesa, CA 92626 
1626 E. 17th St. 
Santa Ana, CA 92705 


All Patients 

TOLL FREE! 
( 800 ) 620-2027 


MD LICENSE: A22208 


Yo hablo Espanol! 


24/7 

online & phono 
verification 


Open 7 Days a Week 
Walk-Ins Welcome! 
Monday-Sunday 
9am to 6pm 































































LEGALLY 

COL 


R M I T T E D 
T I V E 


St.Patrick’s Day Sale 

THURSDAY, MARCH I7TH 

7 Gram i/8 on: blue hulk, northern lights & ny sour diesel 

—LIMIT ONE PER STRAIN— 




HANDnhand 

PATIENT CARE 

: HnHPC f : HandnHandPC : HnHPC HNHPC 

HNHPC.ORG 657.229.4464 
2400 Pullman St., Suite B, Santa Ana, CA 



< W ST cab . 


!£Kb 


F %Vft patients 

"KS8SIL 


t E ri R I sun °ay 

5 8THs 

AUWAXS^/sth 


2 GRANTS 
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SPECIALS a OFFERS CANNOT BE COMBINED. 

OPEN 11AM-8PM DAILY 

949 - 752-6272 
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Bimncn 


018 C FiK 


01 CREHTHM6 


MAIUDAIU l MIMCHKS 


CAVIAR COLD 


ma be clad m came immurr neds, compassiohate prices! 

9774 KATELLA AVE. #103, ANAHEIM 714.209.8187 


FULLERTON 

EASE COLLECTIVE - 


Professional • Clean 
High Quality Meds 
At Competitive Prices 

EaseCanna 

714-309-7772 | 2435 E ORANGETHORPE AVE 


DAILY 

SPECIALS 



TOP SHELF ANAHEIM 

CHECK IN BEFORE YOU TAKE FLIGHT! 


DEALS & QZ 
SPECIALS! 


SC LAB TESTED STRAINS 

f/% A FTP 4.5G STH 

' • 1/ 0R J5 0FF C0NCGNTRATES 

| Hourst IOn'IiNSm 

31B4 U.Lincoln Ave.-i Anaheim 
(Entrance In Rear) • 7m-3A5-7AlM 


EXTRACTS 



(G)#ODB714 • B OnDeckBuds • ★★★★★ 5.0 rating on Weedmaps 


714.468.4142 • 10am-2am Daily • 12371 Haster St., #203, Garden Grove 


















O 2 


OUTCO OC 

Setting the Standard 
for Medical-Grade Cannabis 


A DISPENSAF OUTCn> labs 


2911 Tech Center Dr 
Santa Ana, CA 92705 

Mon-Sat 10:00 am-8:00 pm 
Sun: 11:00 am-7:00 pm 

(844) 626-8826 © Outco. OC O OutCoOC 


II s OutCo is currently open and 
I la operating in Orange County! 

tw* 2911 Tech Center Drive • Santa Ana. CA 92705 


Wouldn’t it be great to get all of your medicine for free? With JANE DOUGH when you refer 
friends, you receive 5% of whatever they spend as store credit..forever! Visit OutcoOC.com/JaneDough. 
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FREE TO LISTEN 
AND REPLY TO ADS 
Free Code: 

OC Weekly 



FIND REAL GAY MEN NEAR YOU 

Anaheim: 

( 714 ) 905-0050 

' www.megamates.com 18+ 




915 

Adult Massage 


Exotic Hottie 
All Natural Model 

Sexy, fit, curvy, Busty God¬ 
dess caters to Tantric full 
body pleasure. CMT, deep 
tissue, & Swedish, prostate 
mass & toys avail. A model 
w/long brunette hair& 
beautiful looks. Fetish/ 
Fantasies. BDSM, worship, 
spank, role play, x-dress, 
medical, foot leg, stockings, 
nurse, sounds. Mild sensual 
to heavy play. Incall 2 me or 
outcall to you. $200 special. 

818-821-9090 


[Lacrgo snxa (ki>»3027 (LsOte® eG S® ©aOQ9 

SC3BDKR7 Q=5MMS OQSH/SQJliMHIlDB 


$60/Male 

5'4", 130 lbs. Licensed 
massage therapy and 
personal trainor at 
the beach. Michael 

(562) 714-4270 

Non sexual 


★Grand Opening^ 
999 Roses 

Hot Asian Girls to Pamper 
you! Massage, Facials, 
Relaxation! 14291 Euclid St. 
#D111, Garden Grove 

(714) 554-3936 


24 LIVE CHAT with REAL people 

Create FREE personal profile 
and get results within minutes! 

Real People, 
Real Results! 



714 - 460-1 130 
909 - 510-5494 
949 - 271-0058 
951 - 572-3069 

Call toll free 

1 - 855 - 488-4455 


You must be over 18 to use this service. APC, Inc. Does not prescreen 
callers. All caller agree to hold APC, Inc harmless with regard to any 
interactions occurring as a result of using this program. 


All Natural 
Beauty 

Avail. Til 4am 
Cozy YIP Private 

Sensual body. Up late? 

So am I. Beautiful 
exotic model available 
10am till late hours.. 4am. 
Toned & slender beauty 
relaxing, sensuous, CMT 
deep tissue, Swedish full 
body massage. Tantra 
G spot intense release, 
prostate stimulation. 
Tantric sensual & sooth¬ 
ing experience w/stun- 
ning girl. Nice, private. 
Special rate $200. 
818-821-9090 


BRAND NEW SPOT* SPECIAL PRICE 

ASIAN/ LATINA/ FILIPINO 



FREE Table Shower 
in Your Own 

PRIVATE Massage Room 
(Regular Shower 
Also Available) 

8am-10pm 

TEMPTATION 

MASSAGE 

11855 BEACH BLVD 
STANTON CA 90680 

714 . 983.6624 

ON BEACH BETWEEN 
ORANGEWOOD & 
CHAPMAN NEXT TO 
SMOKE SHOP 


915 

Adult Massage 


Ladies 

Make over 

$100,000 

a year 

bombshells ent is 

looking for new talent 
any race welcome. 
Text or email us 
3 pics at: bombshellsl43 
@gmail.com or call 

424-269- 

8142 


Tantra 

Goddess 

Sensual fullbody 
tantra, CMT, deep tissue 
massage. Tantric prostate 
intense release. Beautiful 
statuesque, slender & 
toned w/long dark raven 
hair & hypnotic green 
eyes. Goddess worship, 
CFE, fetishes & fantasies. 

Private, Nice incall. 

Special rate $200 

818-821- 

9090 


GOOD MASSAGE 

30240 Rancho Viejo Rd. 

#E (949) 487-7756 

San Juan Cap, CA 92675 

Touch of Excellence 
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Turning down the lights with offers and specials 

from the sexiest places in OC... Right into your 
inbox. Sign up now to gain access to our 
After Dark Newsletter! ocweekly.com/signup 



THE NIGHT IS YOUNG 





r(g14) 653 2383 


10356 Beach Blvd. Stanton, CA 90680 . 

LOCATED BEHIND TACO BELL 


Open 7days/week: 10am - 10pm 


Happy massage 

Young and beautiful Asian, 

Latina & American girls. * 

SPECIAL' 

$10 OFF 1 

_____ J 

- Special 

for 2 girls 

-QF 'REE 
table shower 

-Q^Fuff(wily 
massage & 
Private room 

Come try us and 
you will be back! 



• 2209 S Main st /Warner Santa Ana 92707 • 
We open 9AM to VERY LATE 7 days a week. 
Call 714-549-2825 • We accept VS/MC 


LAKE FOREST 

©Ifi 

WITH MASSAG 





949.768.8258 

23782 MERCURY RD. 
LAKE FOREST, 92630 



Bw&icwe SjiA jgk 

Grand Opening! 

Full body Massage $49/hr 

Facial.$49/hr _ ^ 

Colon Hydrotherapy $65 

Sapef fetaf c02(j & cte! 

949-698-0306 

1001 Avenida Pico Ste J, San Clemente 

(to receive this price coupon must be presented) 















































































936 

Transexual Escorts 


Sexy 
Latina TS 

very Sexy with Nice 
Body 

Fully Functional & 
Feminine! 

Grace - 323-209-9196 


945 

Phone Services 


#1 GAY, Bl CHAT & HOOKUPS 
Discreet chat that will 
turn you on!! 

FREE to try!! 18+ 
call 714-464-8977 

RIPPED MUSCLE JOCKS & 
BEEFY HAIRY BEARS! 

are waiting to chat live 
with you. Try us FREEH 18+ 
It's discreet and it's hot! 
Call 714-464-8977 


R Spa & Massage 

$30/lhr 714-505-2288 

10am to 12pm 

13846 Red Hill Ave., Tustin, CA 92780 

> 


New Spa Massage 

Special $35/half hr with ad 
and $50/one full hr 





DEEP & OIL MASSAGE 



S30/HHR 


$50HR+ 

Table 
S (lower 

714 - 892-2068 

12505 Beach Blvd #b 3 Stanton, CA 90680 
Beach & Lampson (Inside 7 -Eleven Center) 
Open 7 days/week: lOam-IOpm 


fj/t( ha Jhfta/iy „" s 


fitOYl 

MASSAGE I 



$40 y/y/y*' 

I rr<rx3i 


I65I-272;261H11 


GRAND OPENING.' 


U&l 

MASSAGE 

Welcome to srfweefrim, 
< y&iwg, cAumi £ iPallML 

SPECIAL 

' /2 $ Ts M 

PRIVATE ROOM* 

1 Try and You Will 
Come Back! 

508 S. STATE COLLEGE BLVD 
ANAHEIM CA 92608 

(714) 783-7000 

State College and 
Santa Ana Blvd 
next to Barber Shop 



Se^enitij/ MaUa^e 

Beautiful, Sexij/ (jkL 

GRAND C\ 

OPENING! ^ 


• PRIVATE ROOM 

• FULL BODY MASSAGE 
•FREE TABLE SHOWER 

• BODY WAX & FACIAL 

Cuff: 

BilsM 

11351 BEACH BLVD., SUITE K, 
STANTON CA. S0G80 



QfimdOpendn^ 



DELIGHT 

SPA 

Young 
Beautiful 
Sexy Girls 

(18-25 yrs) 

714 - 896-0700 

12128 Beach Blvd 
Stanton, CA 
90680 

Behind Mad Greek Restaurant 



•FREE TABLE 
SHOWER* 

•ASIAN & LATINA 
SHOWER FOR 
^OU 
•COZY & 

PRIVATE ROOM 


me try 
and you’ll 
come back 
for more 






WEEKLY 


IS SEEKING AN OUTSIDE 

SALES EXECUTIVE 


SEND RESUME TO: JBESHEER@OCWEEKLY.COM 


WE ARE GROWING EXPONENTIALLY. 


Are you a GREAT sales person, comfortable with calling on local 
businesses? Are you familiar with Pay-Per-Click Advertising, Search Engine 
Optimization, Social Media, and Google Maps? Are you looking for an 
exciting new opportunity with the largest cultural media outlet in the US? 


If so, we are looking for you! 

Top candidates will possess excellent communication skills and phone 
presence, enthusiasm, and be proficient on the Internet - including Search 
Engine Marketing. Our ideal candidate is someone looking to launch their 
sales career with a groundbreaking advertising company. We’re looking for 
someone with the drive to give their best every day, the desire to pick up the 
phone and chat up local businesses, and the willingness to be trained and 
coached into victory. If you are passionate about selling digital marketing 
solutions, we would like to speak with you. 


RESPONSIBILITIES 


Prospecting, Calling, Presenting & Closing small to medium 
business enterprises a full suite of services Voice Media Group 
has to offer. 

Expected to embrace and follow best practices laid forth by 
the management team. 

Meet or exceed monthly quotas of $6,500 in new business 
launched. 

Actively participate in morning meetings and ongoing training 
sessions. 

Actively participate in call and demo coaching. 


FOR MORE INFORMATION ON THIS POSITION VISIT 

OCWEEKLY.COM/CAREERS 


■3flMwy«W5Utf£DWHH»lEIMy C(W 
iCTMtcM ot«: ■> ttontiw blvdi 


LOCATED* 

1241 1/2 S. MAIN ST. SANTA ANA CA 
92707 CALL US : 714-610-9539 
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SAFE 

ACCESS 

DIRECTORY 


STOREFRONT 


On Deck Buds 

FTP: 6 Cram 8th | $45 CAP on 4 Cram 8ths or 2 Crams for $25 All 
Day 112571 Haster St. #205, Carden Grove | 714.468.4142 


Hand N Hand: 

Legally Permitted Collective hnhpc.org | 657.229.4464 
2400 Pullman St. Suite #B Santa Ana, CA 


South Coast Safe Access: BUY an l/8th GET an l/8th FREE 
~ FTP 11st Official Measure BB Licensed Facility | SC Lab Tested 
Products | 25% Vet & Military Discounts 110% Senior Discount | 
10% Disability Discount 11900 Warner Ave. Ste. A, Santa Ana, CA 
949.474.7272 


OUTCO OC: NOW OPEN! 

Grand Opening Sat, Mar 5th 

2911 Tech Center Dr., Santa Ana 

M-Sat 10am-8pm | Sun 10am-7pm | 844-626-8826 


Just Quality: FIRST TIME PATIENT DEALS: 5 CRAM 1/8TH ON ALL 
SHELF | 5% OFF A CRAM WAX | 8 CRAM DOCO DEALS 
(714) 209-8187 | Open 10am - 10pm Daily 
9774 Katella Ave Unit 105, Anaheim, CA 92804 

Cram Kings 

DAILY DEALS | Discounts for Military, Veterans, Disabled 
10189 Westminster Ave. Suite #217, Carden Grove 
714.209.8187 | Hours: Monday-Sunday lOam-IOpm 


Top Shelf Anaheim 

FTP-4.5g 8th or $5 Off Concentrates | $55 CAP SC Lab Tested 
Strains | 5128 #B W. Lincoln Ave. Anaheim | (714) 585-7814 110am- 
1:45am 


Ease Canna 

FTP- All 8th will be weighed out to 5GRAMSM | 2435 E. Orangetho- 
rpe Ave., Fullerton, CA 92831 | 714-309-7772 


Huntington Beach Healing Center 

17875 Beach Blvd. Huntington Beach | (714) 375-8919 
8am - 2am Daily 


DR. EVALUATIONS 


OC 420 Evaluations 

NEW PATIENTS $29 | RENEWALS $19 | Walk-Ins Accepted 11671 
W. Katella Ave. Anaheim Ste. 150 | TOLL FREE 1-855-MMJ-EVAL 
(1-855-665-5825 ) | Mon-Fri 11am-7pm, Sat 11am- 6pm, Sun 
11am-5pm 


DELIVERY 


PURE & NATURAL THERAPY 

7 CRAMS for $50 on ALL STRAINS | DELIVERING quality product to 
Long Beach | Huntington Beach, Seal Beach, and Surrounding Cities 
(949) 608-7565 
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2975 Red Hill Avenue, Suite 150 I Costa Mesa, CA 926261714.550.5940 I free online ads & photos at oc.backpage.com 

CONDITIONS: All advertisements are published upon the representation by the advertiser and/or agency that the agency and advertiser are authorized 
to publish the entire contents and subject matter thereof, that the contents are not unlawful, and do not infringe on the rights of any person or entity 
and that the agency and advertiser have obtained all necessary permission and releases. Upon the OC Weekly’s request, the agent or advertiser will 
produce all necessary permission and releases. In consideration of the publication of advertisements, the advertiser and agency will indemnify and save 
the OC l/l/ee/c/y harmless from and against any loss or expenses arising out of publication of such advertisements. The publisher reserves the right to 
revise, reject or omit without notice any advertisement at any time. The OC Weekly accepts no liability for it’s failure, for any cause, to insert an 
advertisement. Publication and placement of advertisements are not guaranteed. Liability for any error appearing in an advertisement is limited to the 
cost of the space actually occupied. No allowance, however, will be granted for an error that does not materially affect the value of an advertisement. 
To qualify for an adjustment, any error must be reported within 15 days of publication date. Credit for errors is limited to first insertion. Drawings, 
artwork and articles for reproduction are accepted only at the advertiser’s risk and should be clearly marked to facilitate their return. The OC Weekly 
reserves the right to revise its advertising rates at any time. Announcements of an increase shall be made four weeks in advance to contract advertis¬ 
ers. No verbal agreement altering the rates and/or the terms of this rate card shall be recognized. 


automotive 


421 

Used Auto 


CARS/TRUCKS WANTED!!! 
We Buy Like New or Dam¬ 
aged. Running or Not. 

Get Paid! Free Towing! 
we're Local! Call For 
OUOte: 1-888-420-3808 


health 


810 

Health 


Behavioral Research 
Specialists, LLC is currently 
conducting studies in the 
Los Angeles area and is 
always looking for 
Volunteers. Some studies 
may provide compensation 
for travel and time. Sleep/ 
Diabetes/Pain/Psychiatry/ 
Depression//Schizophrenia/ 
Bipolar/Anxiety/ADHD (Ado- 
lescent)/Alzheimer's 
If you or some you know 
would like to participate, 
contact BRS at 
(888)255-5798 


Concerned about 

Schizophrenia? 

If so, Apostle Clinical Trials 
is currently enrolling 
volunteers for a clinical 
research study using an 
investigational product 
that may help reduce the 
symptoms. Qualified 
participants may receive: 
Study-related medical ex¬ 
ams and study medica¬ 
tion at no cost and com¬ 
pensation for time and 
travel. (562)437-4780 
Apostleclinicaltrials. 
com 


music 


605 

Musicians Available/Wante 


17th ST. Record¬ 
ing 

Studio 

17th Street Recording is a 
professional state of the 
art recording studio 
which provides songwrit¬ 
ing, production, and re¬ 
cording services. Record¬ 
ing session includes 
platinum Engineer. 
Credits include: Sting, 
MaryJBIige, Sublime, 
Dirty Heads, Long 
Beach Dub Allstars, 
Sublime w/ Rome. 
Slightly Stoopid, 
Sugar Ray 
& more 

Fast Pro Tools skills. 
Studio A has a Master 
DAW Pro Tools HD4 , one 
ISO vocal booth & Studio 
Mix Room B has 
Pro Tools HD. 

ALL GENRES-ALL STYLES- 
Vintage Keyboards 
Galore!!!! 

Location: Costa Mesa, CA 
★ (949) 680-6568 ★ 

17thStRecords. 

com 



836 

Psychic/Astrological 


EMPLOYMENT 

* ASTROLOGERS, 
PSYCHICS, TAROT READ¬ 
ERS NEEDED! P/T F/T 
$l2-$36 per hour. 

tambien en Espanol. 
954-524-9029 


services 


520 

Financial Services 


Are you in BIG trouble with 
the IRS? Stop wage & bank 
levies, liens & audits, unfiled 
tax returns, payroll issues, & 
resolve tax debt FAST. Call 
844-753-1317 


525 

Legal Services 


Robbed by your 
Employer? 

Working overtime & 
called salaried? Told to 
clock out but continue to 
work? Called an indepen¬ 
dent contractor/1099 
employee? Speak w/at- 
torney Diane Mancinelli at 
no cost to you. 
(714)734-8999 



WANTS TO purchase miner¬ 
als and other oil & gas inter¬ 
ests. Send details to PO. 

Box 13557, Denver, Co 
80201 



AIRLINE CAREERS begin 
here - Get started by 
training as faa certified 
Aviation Technician. Fi¬ 
nancial aid for qualified 
students. Job placement 
assistance. Call Aviation 
institute of Maintenance 
800-725-1563 



THE OCEAN Corp, 10840 
Rockley Road, Houston, 
Texas 77099. Train for a new 
career. *Underwater 
Welder. Commercial Diver. 
*NDT/Weld Inspector. 

Job Placement Assistance. 
Financial Aid avail for 
those who qualify 
1.800.321.0298 



PAID IN ADVANCE! Make 
$1000 A Week Mailing Bro¬ 
chures From Home! 

No Experience Required. 
Helping home workers 
since 2001! Genuine Oppor¬ 
tunity. Start Immediately! 
www.ThelncomeHub.com 


Senior Male Searching 
Live in House Keeper/Cook 
No Experience needed 
Best to leave a message at 
Contact: 1-714-828-3958 



305 

Roommates 


ROOMATES WANTED 

ALL AREAS ROOMMATES. 
COM. Lonely? Bored? 

Broke? Find 

the perfect roommate to 
complement your personal¬ 
ity and 

lifestyle at Roommates.com! 



Senior Solution Architect 
(Laguna Beach, CA). 
9am-6pm (40 hours). Con¬ 
struct data lineage both be¬ 
tween database and busi¬ 
ness intelligence tools using 
Adaptive Metadata Manag¬ 
er. Align metadata from 
various data sources to pro¬ 
vide full data lineage and 
traceability of a client's data 
architecture environment 
from which gap and impact 
analysis solutions can be 
defined and executed. De¬ 
fine and develop workflows 
to ensure appropriate Data 
Governance solutions are 
enabled and executed using 
the Adaptive Metadata Man¬ 
ager. Capture and integrate 
metadata from heteroge¬ 
neous metadata sources via 
XMI standards. Apply indus¬ 
try standard models to 
create custom solutions to 
ensure compliancy with ex¬ 
isting captured data. De¬ 
sign customizations using 
Adaptive Designer, View 
Manager and Java/Scripting 
Languages. Requires 
Master's degree (or foreign 
equivalent degree) in Com¬ 
puter Science, Computer 
Applications, or related with 
2 years experience in job 
offered, Software Develop¬ 
er, and/or related. Experi¬ 
ence to include Adaptive 
Metadata Manager, Data 
Lineage & traceability solu¬ 
tions, Data Governance so¬ 
lutions, Metadata integra¬ 
tion using XMI standards, 
Build solutions using indus¬ 
try standard Metamodels 
and Adaptive Designer and 
View Manager tools. Mail 
resume to: J. Stefaniak, 
Adaptive, Inc., 249A Forest 
Avenue, Laguna Beach, CA 
92651 


ADVERTISE IN THE 

[ft WEEKLY 

CLASSIFIED 

SECTION 

CALL 

714.550.5900 



OCPC: 5 Gram 8th & FREE Goodie Bag (FTP) | All Wax $95 /8th 
949.752.6272,11am to 8pm Daily 































































































l n LICENSE! MEIICAL NUI|IMIM DISPENSMYIIIUKE CIIITY 



Largest Shmmrn 4 Biggest Selectiee ie BC 


FTP: Buy an 1/8, Get a FREE 1/8 


25 % VETERANS DISCOUNT 
10 % DISABILITY DISCOUNT 
10 % SENIOR DISCOUNT 






2V 

Tested 

products 


MONEY 

=- & 



sc labs 


KOROVA KIVA 

SI 


VI # 

cooail • 


Buddha 9 ! BmI 



1900 Warner live. Ste. A, Santa Ana 92705 (Cnaveaieatly LncateA Off the 55 Freeway) 
949.474.7272 * Naurs: Mon-Sat lOaiu-Opi Sin llam-7pm 


















OC’S ONLY 



SANTA ANA 

*5 GRAM 1/8 ALL DAY' 

ON ALL STRAINS 
SUNDAYS & WEDNESDAYS 

' 2 GRAM SPECIALS EVERYDAY' 

ON ALL STRAINS 

'REFERRAL PROMOTION ' 

REFER A NEW PATIENT AND UPGRADE YOUR V8 TO 5 GRAMS 

(New Patient Must Spend A Minimum Of $20) 

> CULTIVATE CHANGED 

•isana [ 949 ] 565 grow 

1625 E St. Gertrude Place Santa Ana, CA 92705 


WWW.SHOWGROWSA.COM 






NO GIMMICKS. NO ATTITUDE. 





Serve Responsibly 

ovtt t»Cna*Hp*& Cbc«pi i 


STRAIGHT-UP 


GOOD BEER 


@Modeloespecialusa 


IMMebjvM*' It* 



























